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Time To Think 
ABOUT 


The 1921 Almanac 


HE most useful and the most used 
book in the canned foods industry. 


The Almanac contains the statistics of 
the packs, prices, regulations, food laws, 
Arbitration Committees, etc., ete. Fig- 
ures of the packs and prices back to 1883. 


When you want to know anything 
about canned foods, consult the Almanac 
of the Canning Industry. 


1921 Almanac ready Early 
in 1921 


A few copies of the 1920 Almanac left. Price $1.00 per 
copy, while they last. 


Published by 


The Canning Trade 


| WEEKLY REVIEW | | 


Market Feeling in Better Shape—Some Buying in Evidence— 
Tomato Canning Shutting Down—Views of Some Can- 
ners—Corn Prices Decline—Fruits Neglected— 
Housewives Begin a Belated Drive on 
Home Canning. 


All operators in the canned foods market profess to a 
better feeling, saying that the outlook is much more promising, 
and that business will be shortly resumed as of old. But so 
far the improvement is more of a feeling than a reality. As 
we have before said canned foods are not the only things that 
wholesale grocers are leaving alone; the whole line of foods 
and grocery supplies is being similarly neglected, through force 
of circumstances rather than by choice, we are convinced. 
That this condition will soon cease because absence of sup- 
plies will force buying is just as certain as anything can be; 
but just when, is a different story. 

There is some buying of tomatoes, but its volume is small 
end there is a complete absence of eagerness in the market. 
Prices have recovered from their low point of $1.20 for No. 
3 standards, and $1.25 is now bottom ,and we do not believe 
that buyers seriously expect lower prices than this, because 
they know it is below cost; but they feel that che market will 
hang there until they need what they want, and that, accord- 
ingly, there is no hurry to place more money in this article. 
For that’s the rub right now, the expenditure of money in any 
article. If money were easy and they had a plentiful supply 
they would be buying and buying lreavily; but they haven’t the 
money and the question is when will they have it. 

Meantime the packing of tomatoes is going on, but if all 
reports are true at a very slow pace. What goods are being 
packed are of very fine quality, the cans being filled full of 
tomato meat and the juice and skins and cores going down the 
sewer. We believe and hope that this has been the practice 
of every tomato canner this season, and if co it will help to- 
wards the resuscitation of this article in a very material way. 
Watchfulness, however, must not be relaxed, and as between 
operating the plant further and stopping, the better course is 
decidedly to stop. You may not win heavily by stopping now, 
but you mort surely will lose heavily by continuing. And we 
qill hand this same advice to the corn canners, Their market 
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is in good condition but can only be kept there by a careful 
avoidance of a big pack. . 

One important consideration must be entered into the 
question at this time: early in the spring and up through the 
summer, owing to the high prices of sugar and fruits there was 
little or no “home canning;” but now with the abundance of 
fall fruits and vegetables, and the lower prices of sugar, there 
is a rush into home canning and preserving. Look about you 
and you will find the housewives all busy with their preserving, 
and this is the condition all over the country. This is going to 
have a very marked effect upon the market and is an additional 
reason for shortened packs. This condition did not exist three 
weeks ago; but the housewives woke up suddenly and have 
gone to work with a will. It must be counted. F 

Elsewhere in this issue a summary of the tomato situation 
by that well-known brokerage house of H. A. N. Daily Co., 
Philadelphia, promises a very short pack. And we have re- 
ceived numerous letters from our readers all promising the 
same thing. But the tomato season is not yet over—and 
while there are tomatoes there will be canning. Writing us 
under date of September 14th, from Perryman, in Harford 
county, Md., J. W. Bay & Co. say: 


“Apropos the tomato situation: Today we can 
say that it isa thing of the past with us. This date is 
the earliest period that we ever remember finishing 
the packing of tomatoes. Our acreage was small but 
yield per acre was a little above the average. Toma- 
toes most everywhere are about gone for the season. 

The late settings of plants did not amount to any- 
thing as the frequent rains about ruined them. 

“Last week we ran pretty full all the week, 
but today, Tuesday, we are practically without stock. 

We think this will be the shortest pack the East has 

ever had, and the most unsatisfactory one. Not many 

tomatoes will be grown next season and it will be 

useless for the canner to approach a farmer with that 

object in view.” 

Another well-known Jersey canner writes us from that 
State: 

“Just a little news from Jersey. The tomato 
pack is a nightmare—plenty of tomatoes with no 
labor and high costs. Twenty-five dollar tomatoes 
with factories operating with 12 to 15 women, in 
past years from 90 to 120. Tomatoes run from the 
finest in size and solid, to the meanest of the yellow, 
sun-burned variety that are more trouble than a 
breachy cow is to keep in a pasture lot. We are pack- 
ing a fine tomato only and will not accept anything 
else if we can help it. Pack will be very short and 
probably will be the last of my personal efforts in 
packing tomatoes as a summertime diversion to take 
my mind from business worry and concentration. 

“This bringing the canning of tomatoes back to 
a normal condition is some job, and I am taking a 
very liberal part just now. Those who won’t buy may 
have them given them before next May. The 
wise men buy them at less than cost and the fool 
builds them hoping that there may be a stray fool on 
the buying side once in a while. But then Uncle Sam 
has called off his expert buyers, plus ten, plus brains 
and gall. You should be happy, as the smail boy 
said, ‘The Lord is my shepherd—yYou should worry.’ ” 
Changes in prices are not numerous, the most striking 

being the reduced prices of corn as the whole list has gone off 
about 5c. Standard Maine style corn is now quoted at $1.15, 
as against last week’s quotation of $1.20; but lower prices 
than this are heard from the West, Ohio being credited with 
having named a price of $1.05 for standard corn. There is 
seme demand for corn, but the buyers are so well sold up on 


futures that they are well out of the market and these reduc- 
tions are undoubtedly due to forcing the. market by canners 
who are in need of ready cash. Brokers report some demand 
for corn and a better demand for peas. Fruits are rather quiet 
and tending towards lower prices. 

No further complaints of the can situation are heard and 
in restricted use of them it would seem the can companies 
are getting by. 

NOTES AND OBSERVATIONS 


“Bill” Assau Again a Father-in-Law—It is not often that 
a meeting of the Canned Goods Exchange is held without Sec- 
retary Wm. F. Assau in his place, but such was the case on 
Tuesday, the 14th, and the reason for Mr. Assau’s absence was 
the marriage of another daughter on that eventful evening. 
Miss Anna Charlotte was married on that evening to Mr. Ran- 
dall Cholmondeley Ward, the wedding being a notable one in 
fashionable Guilford. The Canned Goods Exchange felt a per- 
sonal interest in this fine event and accordingly sent the fol- 
lowing telegram from the meeting in the Emerson Hotel to 
the bridal couple and the family: 

“The Canned Gocds Exchange extends to you 
and your family its congratulations and best wishes 
to bride and groom, John R. Baines, president.” 


STORY OF FOOD ROTTING IN CARS FOUND TO BE: 
BASELESS. 


(From The Market Reporter, U. S. Dept. of Agr.) 


The United States Bureau of Markets recently investigated 
a published story in regard to food rotting in railroad yards 
which illustrates how easy it is, even when a newspaper story 
is accurate, to give a wholly false and harmful impression by 
carelessly written headlines. 

The headlines of this story stated that food was rotting 
in the railroad yards of ‘the District of Columbia, It was 
found first that nothing in the published story itself bore out 
the headlines, the strongest statement in the text being that 
“cars, * * * which have been in the city for'several days” 
included among a number of cars of nonperishable freight ‘2 
cars peaches * $ * 2 cars apples, 1 car cantaloupes 
* 

Headline Not Justified. 


The bureau found after consulting the records of the 
Washington Board of Trade, records at the several railroad 
agencies, and its own records of inspections of cars of perish- 
able fruits and vegetables that there was nothing abnormal 
in the feright situation in. Washington in so far as perishable 


foods were concerned, and that there was certainly nothing to 
justify the statement that ‘‘cars of food rot.” 


Cars Released in Four Days. 


The story investigated was published on August 19, Re- 
ports in regard to cars held in yards more than three days 
had been made daily to the Washington Board of Trade since 
August 16. The story was based, therefore, on that period. 
The ,investigations disclosed that with the exception of one 
car of peaches which had arrived on August 13, but was re- 
leased on August 19, all cars of perishables reported one day 
as having been in the yards three days had been released by 
the next report, or by the fourth day after arrival. Since all 
the perishable products found in cars except the semi-perish- 
able product, potatoes, were under refrigeration, there was little 
probability of their rotting. The inspections of cars of perish- 
ables in Washington made by the Bureau of Markets during the 
period in question showed that the contents of all ,cars in- 
spected were fit for human consumption. 

In the case of the one car of peaches held tn a yard for 
five days, the consignee was making use of the car as a store- 
house, and was responsible for causing detention of the car by 
slow unloading. 

During the investigation it was found that no carloads of 


perishable freight had been dumped in recent months on ac- 
count of deterioration. 
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“THE MIRACLE YOUR FACTORY” 


THE HANSEN SANITARY 


PEA AND BEAN FILLER 


PAYS FOR ITSELF 
IN ONE SEASON 


SAVES 


BRINE 
PEAS 
CANS 
TIME 
MONEY 
PATIENCE 


The past season has again demonstrated the superiority 
of the Hansen Sanitary Pea Filler. Dozens of unso- 
licited letters have been received from all parts of the 
United States and Canada testifying to the fact that the 
Hansen Filler is the most perfect Pea and Bean Filler 
that has ever been built. 
Last year our output was sold out long before the season 
began. We have now increased our capacity and can 
a receive orders in any amount. Better investigate now 
to guard against any delays in transportation. 


THE WISCONSIN CHAIR 


MANUFACTURERS OF 


HANSEN CORN COOKER-FILLERS, CONVEYORS, CAN WASHERS, ETC. 


CANNING MACHINERY DIVISION = PORT WASHINGTON, WIS. 
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Jewish Holidays Interrupt Trade—Some Routine Buying—Fill- 
ing in Orders Mainly—New Packed Pineapple Reaches 
This Market—Demand for Tomatoes Broaden- 
ing—Best Tomatoes Ever Packed Being 
Put Up—Maine’s Corn Now Run- 
ning to Fancy—A Word 
About Each Article. 


Reported by Telegraph. 


New York, September 17, 1920. 

The Situation—The spot canned foods trade was some- 
what disturbed by the two Jewish holidays the first of the 
week. The observance was the most widespread ever known 
for a Jewish New Year, and much of the food trade of the 
city was closed. In fact, it was a general suspension of busi- 
ness enterprises. Jobbers have begun a little routine buying, 
but in the main they are holding aloof from the market and 
are taking only such small lots as they absolutely need. And 
according to the observation of some of them this is not much. 
They are buying some filling-in goods which seem necessary 
for them to take care of the orders now on their books. They 
persist in pursuing a hand-to-mouth policy in buying, and are 
disinclined to take over any more goods than they can dispose 
of at once. So far as the retail business is concerned it is 
small and trade has declined until it is nearly down to nothing. 
Tomatoes are wanted more generally than heretofore, but the 
quantity bought is small and not many buyers show any in- 
terest beyond satisfying requirements for immediate delivery. 
In fruits, pineapples are attracting most attention, because the 
first arrivals of new pack Hawaiian stock is here and going out 
in distribution. In other lines the situation is not materially 
different from what it has been. In fish the conditions are 
virtually unchanged, though it is said that no more Japanese 
crab meat can come here for the supply is exhausted and the 
market for salmon seems a shade weaker. Holders are not 
quite ready to accept the prices offered by some buyers, but 
they are selling something and the market to that extent is 
easier. 

Tomatoes—Demand seems to be broadening. Orders have 
been received of late from buyers in all sections of the country 
who have not for several years bought Southern tomatoes. 
They are taking fair lots, though none have thus far bought 
any very liberal quantities. Some of this buying is distributed 
over sections of the country as far west as the Rocky Moun- 
tains. which have heretofore been supplied from California. 
Packers are thus able to di: tribute a considerable share of their 
packs as put up,-and are not putting any reserves into ware- 
houses. For prompt delivery, f. 0. b. Baltimore, No. 2s are 
offered at 90c; No. 3s, $1.30, and No. 10s at $4.50. Extra 
standard No. 3s are offered at $1.50. Factory prices are per- 
haps 5c under these, excepting No. 10s, which are offered at 
35c under. or at $4.15. Stories are told of abundant crops 
and considerable waste because of the rapid ripening. One 
grower said that he had lost at least half his whole crop be- 
cause of the rapid ripening. It was quite impossible for him 
to care for it. The quality of the growing fruit was never bet- 
ter, it is said, and those who have seen it going into cans say 
that the best tomatoes ever packed are being put up now. ‘rhe 
price is low, yet buyers profess to see still lower prices, ror- 
getting that it is quite impossible to sell below production costs. 
Men who do any kind of business must at least have their in- 
vestment back, else they must cease to do business, and toma- 
to canners are hardly getting that now. 

Corn—Several investigators who have been in Maine say 
that something bes‘de Republican votes is coming out of that 
state this fall, and that is good corn. While the early pack- 
ing seemed to be largely standards, later output is running to 
fancy. The quality of all is extraordinarily good they agree. 
Southern pack is reported of excellent quality and Western 
stock has never been better. New York state will put some of 
the best corn into cans ever harvested and prices have ruled 
good for it all. Not much movement at present, though some 
sales are reported. Later deliveries will be required to carry 
it out. Not much old stock is left and holdtrs are more or 
less conservative about shipping that until new pack begins 
to arrive. The output all over the country promises better 
than was believed possible earlier in the season. 

Peas—Little or nothing new has developed. Sales have 
been made of Southern standards at full quoted prices, while 
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Western pack remains steady as previously reported. Move- 
ment is slack because holders are indisposed to sell, unless they 
can get high prices, and not all holders are ready to sell at the 
reduced figures. What proportion of the pack in either the South 
or the West is left available for sale is unknown, but some seem 
to think that it is relatively small. Buyers refuse to place or- 
ders for the poorer qualities which packers insist shall be sold, 
but they are asking for fancies and other high grades. These 
would sell rapidly now if they could be obtained. The market 
locally is quiet and nothing more than a light inquiry has de- 
veloped recently. 

Fruits—Pineapple has begun to arrive and some Califor- 
nia fruits are now coming in. The market remains steady for 
California fruits, but the arrival of pineapple has caused a re- 
duction in the premium asked to no more than 10 per cent. 
Buying is free, however. In other lines the change is slight. 
Some business is done, but’ the volume does not equal expecta- 
tions. Movement into consumption is slack now because of the 
great quantity of fresh fruits available. Most holdesr are 
firm in their views on prices and shading is not general. 


Peaches—aA little inquiry reported for extra clings and 
the market remains firm at $4.75 under fairly steady offer- 
ings. Standards and extra standards are quiet and unchanged. 
Movement has been restricted of late by the high values, but 
now a little more business has developed. 


Pineapple—The arrival of the first car of Hawaiian pack 
has roused interest in the market and has developed a weak- 
ness in prices. The premium has declined to no more than 10 
per cent., whereas it has been as much as 25 per cent. over open- 
ing prices. A quiet demand is reported for Southern pack. No. 
2 broken slices is offered at $3.25; No. 2 grated, $3.70; No. 1 
fancy grated, $1.85; No. 1 extra grated, $1.65; No. 3 pie grated, 
$1.50; No. 10 pie grated, $4. Some Hawaiian pineapple now roll- 
ing is offered at 10 to 20 per cent. over opening prices. Locally 
not much buying is in progress, 

Apple—No change is reported in the situation, but condi- 
tions point to perhaps more activity shortly. Buyers are turn- 
ing their attention to other varieties now and are leaving apples 
until later. 


Apricots—Movement is light. Buyers make inquiries, but 
they do not always lead to business. Standard 2%s are quoted 
at $2.75 and extra standards 2\%s are held at $3. Buying seems 
to be temporarily at a low point. 


Salmon—Quiet buying has characterized operations most 
of the week. Few have come into market for large lots, at least 
not openly, and the situation doesn’t seem to warrant operations 
of that character. New pack is offered for immediate delivery, 
and the arrival of new goods has had a tendency to reduce prices 
considerably. Distributors are not buying heavily, but in the main 
are covering their direct wants by purchases from the Coast. © 
Prices are a shade weaker and it would be possible to obtain still 
further favors by taking a large lot. The output in some quar- 
ters is larger than expected and prices are not likely to be much 
higher. 

Crab Meat—No more is coming from Japan. The output 
is low and prices are high. Not much interest is shown. 


Shrimp—The market seems to be only moderately well 
stocked and sales are made upon a somewhat unsettled basis, 
but at high range. 


PICKED UP IN PASSING. 


While trading was not especially active this week, it seemed 
as though a better feeling was developing jin the trade. More 
inquiry came in and some holders reported better sales. Prices 
continued firm and in the main the tendency was upward, though 
perhaps actual advances were not numerous. But the slight im- 
provement is sufficient evidence of a change in the general con- 
‘ditions to make holders feel better, and they will look forward 
to increasing business in the days to come. Trade has been dull 
so long that any improvement is welcomed and holders acquire 
more confidence from even this insignificant change than they 
commonly get from a much larger upward movement. The trade 
appears more sanguine and indicates its expectation of better busi- 
ness by beginning a search for supplies at what may be termed 
bargain prices. 

George S. Dalzell, junior member of the firm of North & 
Dalzell, died suddenly Sunday while in an automobile supply 
store, frem a supposed heart attack. He died before medical 
aid could be summoned. He has been a member of the broker- 
age fraternity of the West Side for 25 years. He was for a long 
time with Johnson & North. He was 61 years old and leaves 
a wife, and a daughter, 12 years old. 

“HUDSON.” 
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As Brokers View the Market 


Baltimore, Md., September 18, 1920. 

Developments in the tomato market this week are in favor 
of the buyers. After opening active and fairly strong the first 
part of the week, the demand fell off in the latter part of it, 
and, in consequence, the market prices eased off, which may 
prove to be only temporarily, perhaps. The markets for all 
commodities have their fluctuations from time to time, and 
canned tomatoes are no exception; that’s what makes the game 
so interesting. Take advantage of any slip in the market 
prices by making purchases conservatively and you will not 
be a loser thereby. What goes up must come down, and the 
reverse of that proposition is equally true, especially where a 
staple line of merchandise is concerned, like tomatoes for in- 
stance, and more especially when that article is selling at less 


than the factory cost of production. Eventually, the market 
prices will advance, but whether it will occur in October, or in 
November or december, remains to be seen. There is one thing 
that is sure about tomatoes namely, the prevailing low prices 
will materially curtail the production of them this season. 


Buy tomatoes with confidence at the quotations herein, and you > 


will be rewarded for your courage. 


Doubtless you have seen the recent advertisements by the 
Government for bids on contracts for large blocks of canned 
foods of this season’s pack for delivery to the Army and Navy. 
Therefore you will be interested to learn that the Government 
has just issued a letter concerning their recent offerings of 
canned foods for sale as surplus stock, which says, briefly, and 
in part: For the information of your inquirers, at this time 
there remains on hand, unsold, but a small quantity of each 
of the articles designated for sale, all of which are two or 
more years old. This stock was in a very large measure of a 
grade not used in the Army in normal times. Long storage 
developed a high percentage of losses through swells, etc., 
and as a matter of economy to the Government, the policy was 
adopted of reducing these stocks by means of sales, and as 
surplus. These foods are sound, but the carrying of any por- 


tion of them through another season would be extremely inad- 
visable. Following out the policy above mentioned, and in 
conformity with the commercial custom, the War Department 
is now in the market for its annual requirements of certain 
seasonable canned foods, which, from the standpoint of econo- 
my and preparation it must lay in, even at the risk of public 
misunderstanding and resultant criticism for selling old stock 
and buying new at one and the same time. Signed Subsistence 
Branch of the Quartermaster Corps of the Army. That peren- 
nial ghost is now laid apparently. 


Continued buying of the new pack of sweet potatoes this 
week gave encouragement to the canners of that article, and 
No. 3 standafds at $1.65 Peninsula, well known brands, are 
worth your attention for prompt shipment for October delivery. 

The crop of fancy pole green lima beans, now arriving, is 
a distinct disappointment, and the pack will be very short 
this season. Get your order booked at once before the price is 
advanced or withdrawn. There are only two or three houses 
canning them here. 


The fall crop of spinach is near at hand and the jobbers 
are commencing to show interest in it. 

October stringless and string beans will soon be with us. 
The outlook for the crop is reported to be excellent. 

The light pack of beets is another disappointment, and 
already they are nearly sold up. 

The other lines of vegetables were inactive during the 


week, even in small lots, including corn and peas, but they 
will all come back. 


In the line of fall fruits, peaches, pears and apples, the 
orders are for small lots only, evidently to piece out broken 
stock, and berries, cherries and peagengen are almost entirely 
neglected. 


Spot cove oysters for prompt shipment, the well-known 
Baltimore brands ,are held firm on account light stocks. Note 
special offering herein of new pack 4 oz. and 5 oz. oysters for 
prompt shipment from Peninsula canneries; worth your at- 
tention. 


Crushed oyster shells were less active this week though 
firm as to prices. 
THOMAS J. MEEHAN & CO. 


E. W. 


American Factories: 


CHICAGO, People’s Gas Bl 


LONDON, ENGLAND, Pocock Street, Blackfriars Road, S. E, 


Bliss Company 
Main Offices: BROOKLYN, N. Y., U.S. A. 


N. Y. axd HASTINGS, MICH. 


ALES OFFICES 

CINCINNATI. Union Trust ne B 

1857 ~ =< FOREIGN SALES OFFICES and FACTORIES 


A BATTERY OF “BLISS” 
BODY MAKERS 


Five ‘‘BLISS’’ Body Makers are 
working steadily in the plant of Corn 
Products Refining Co., Argo, Ll. to 
keep it supplied with containers for 
its immense and steadily increasing 
output of Mazola. 


These machines are used for mak- 
ing the pint, quart, 2 quart and 
gallon sizes of cans 


CLEVELAND, Union Bank Bldg. 
ST. LOUIS, Boatmen’s Bank BIGE. 1920 


ic PARIS, FRANCE, 100 Boulevard Victor-Hugo, St. Quen 
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CHICAGO MARKET 


Market Shows Some Improvement—Futures Arriving in Heavy 
Quantity—Looking Carefully at the Quality—Ohio 
Names Low Prices on Standard Corn—In- 
diana’s Tomatoes Sold Up as Fu- 
tures—Buyers Taking Peas. 
Reported by Telegram 

Chicago, Sept. 17th, 1920. 

General—Canned food conditions are improving. The to- 
mato market in the East has advanced about ten per cent. from 
the lowest point reached and it is reported that buying has re- 
sumed and is active at the still very low prices. This market has 
not yet regained sufficient confidence to begin buying, but there 
are indications that buyers have had their prohibitive instructions 
modified and that they have began to buy, at least, for actual 
requirements, 

Future Deliveries—Heavy deliveries of future canned 
foods are now arriving and wholesale grocers are handling them 
rapidly. 

The quality of shipments is, of course, being carefully in- 
spected, as is always the case on a non-speculative or declining 
market, and I have heard of some rejections. None, however, that 
are not probably justifiable. 

; Canners are prone to charge all rejections made on a de- 
clining market to that fact, but such is not always or even gen- 
erally the case. Goods of poor quality, which, on an advancing 


market, might be accepted because the buyer felt that he could 
take a chance on them are apt to be rejected on a steady or de- 
clining market and if the goods are fair that is a buyer’s un- 
deniable privilege—namely, to “take a chance” on a poor lot of 
goods only when the market is strong and advancing: 

It is also his privilege to accept a poorer quality than he had 
bought when he feels that the market is such that he can sell 
the goods at a profit. 

Merchandising and manufacturing are not philanthropical and 
everyone must take care of his own interests. 

Canned Corn—tThis article is now being packed and 
canners all throughout the Central West are busy. I heard of 
sales of Ohio corn to the market this week for prompt shipment 
1920 pack at following prices: 


Canned Corn, Ex. Std. 2%...... 195 
Canned Dorn 1.45 


I have heard of but few sales at the prices. The output of 
canned corn is likely to be reduced to the limit of future sales 
or very closely to the limit. 

Canned Tomatoes—Indiana canners have named some 
prices lower than their opening prices, but only a few of them 
have done so, for it is understood that they have all pretty well 
sold up their output for delivery on future contracts. 

The prices on Eastern tomatoes reached their lowest point 
last week, as follows: 


No. 1 Standard Tomatoes............... $ 62% 
No. 2 Standard Tomatoes.._...... 
No. 3 Standard Tomatoes.............. - 1.20 
No. 10 Standard Tomatoes........... --. 4.00 


F. o, b. Maryland peninsula. 


These prices have now advanced as per today’s telegram to the 
following: 


The probability is that these prices will be still higher 
when this paper is published, as the small and weak holders 
will be sold out and the glut will be over. California is entirely 


out of the game in the Central West on canned tomatoes and 
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. been gone. 


is not likely to get into it, as I understand that their costs have 
been based. upon contract prices to the grwoers and their 
freight advance has been proportionately heavy, while Eastern 
canners are getting their tomatoes for about one-third the price 
California has had to pay, owing to not having contracted with 
growers as California packers did. The open market for raw 
stock in the East has been below grower’s cost, 

It is expected that there will be further important advances 
in canned tomatoes before September 1. 


Canned Peas—aActive buying has resumed and more orders 
for canned peas have been received by Chicago brokers during 
the week past than for nearly a month previously. The or- 
ders are coming from all directions from Boston to Galveston, 
and from Fargo to Jacksonville. Belated buyers of futures 
are now pushing hard to get assortments, but it is difficult to 
do so, as canners’ surplus peas run largely to extra standard 
and there are very few standard or fancy grades or small sizes 
left. The market is active and strong and holdings in first 
hands will soon be “shot all to pieces.” 


It is impossible now to find in first hands any No. 1 sieve 
Alaska of any grade, No. 2 sieve Alaska of any grade, and No. 
2 sieve sweet peas are about gone, as are fancy fours sweet 
and strictly fancy threes Alaska. 


There are a few lots of No. 10 peas still held by canners, 
but I do not believe that buyers know it or they would have 
Some one has circulated information among pea 
canners that prices of peas have gone below cost of production, 
and that they should withdraw their offerings until prices im- 
proved. This is absolutely untrue and misleading, as prices 
on peas have been well sustained and but a very few lots have 
been sold below opening prices. 

Canned Salmon—Telegrams have arrived advising that 
English buyers are confirming their future purchases and in- 
dicate that they will absorb all the available supply. Our 
wholesalers are not easily excited to speculate in something 
they will have to carry in stock nearly a year before it will 
be needed, and especially at the high price prevailing. 


California Fruits—Deliveries are coming forward on con- 
tract. Prices now have receded to ten per cent below opening 
and there is a pressure to sell. WRANGLER. 


LETS HAVE A BUSINESS CABINET. 


Running a government is pretty much a business proposi- 
tion. Why not run it through a cabinet of men chosen be- 
cause of capabilities rather than politics? B,C. Forbes, editor 
of Forbes Magazine (N. Y.), says: 

“What stamp of men will be selected as Cabinet ministers 
in the next administration? Both Harding and Cox are dubbed 
politicians. But at least both are business men second if they 
are politicians first. They clearly realize that the future be- 
longs to the nation which can develop the greatest strength in- 
dustrially and commercially, They also realize that govern- 
ments can do much to make or mar prosperity. They realize, 
too, that business leaders know more about business than poli- 
ticians do. Is it not, therefore, reasonable to expect that the 
next president, whether he be Harding or Cox, will pick for his 
Cabinet a proper proportion of business men recognized as pos- 
sessing conspicuous ability? Running a government is not so 
very much different from running a business nowadays, so 


‘closely is industry woven into the national warp and woof. 


When the candidates go on the stump, it might be well to 
heckle them about their ideas concerning the type of men they 
would choose as Cabinet advisers. 


“This is a legitimate, pertinent, timely point to raise. 
For such offices as Secretary of Treasury, and Secretary of 
Commerce, business giants of international vision and knowl- 
edge should certainly be sought; such men, for example, as 
Henry P. Davison and Frank A. Vanderlip among bankers and 
James A. Farrell and Charles A. Stone among business men.” 

And let’s go ohe important point further, by cleaning 
out the numskull politicians we have had in the Senate 
and the’ House and substituting business men therefor. 
The President is a mere figure-head with such men as we 
have had as our representatives. Give the man who be- 
comes our next President a corps of advisers and assis- 
tants who can see the welfare of our country and of busi- 
ness above political expediency—a thing the present 
Congress seems utterly unable to do. For unless you do 
matters will not change one iota, whether the partion in 
power be changed or continued. 


It’s dead easy to waste money. 


And it’s dead easy to save it. 
Shippers who continue to lose money, time, 


goods and customers through the use of inferior 
shipping cases would really find it easier to save 
them all by the use of Embry—4—One Boxes 


SERVICE 


Because Embry—4—One Boxes are not subject 
to the weaknesses, breakdowns and collapses of 
ordinary boxes. Their scientific wirebound con- 
struction overcomes those tendencies. 


And then, too, they’re so much easier to set 
up. Lighter, more durable, more economical. 
Can you beat it? Nobody has. 


Embry Wirebound Box Co. 


Branch of Embry Box Co. 
Incorporated 
828-C South 20th Street Louisville, Ky. 


SEEDS 


When you think of seeds of any 
kind think of Landreths’. Before 
buying from anyone else, let us 
quote you. We are growers of all 
varieties of Seeds, used by canners. 


We are the oldest Seed House in 
America, this being our 136th 
year in the business. 


D. Landreth Seed Company 


Bristol, Pennsylvania 


) 


BUSINESS ESTABLISHED 1784 


SEED CORN DRYERS 


N Nothing pays better than taking proper care of seed corn. 

a Corn experts acknowledge using hangers is the proper way to get 
perfect seed. 


| 


Patented 

THE INTERSTATE CORN DRYER IS THE BEST AND CHEAPEST 

Cheaper because made with automatic machines eliminating hand 
labor. Made in sections of links, easy to assemble, can be assembled in 
any length to fit space or room. Hangs from ceiling or rafters ears do 
not touch, perfect air circulation, will hang more corn in same space 
than other dryers, entirely out of the way when notin use. No big 
bulky dryers in your way to take up storage room if you use the IN- 
TERSTATE. Made of heavy coppered non rust bessemer steel wire, 
strong and durable, will last lifetime. Points are sharp and penetrate 
3 cob easily, easy to fill. 

SPECIAL PRICES to Canning Factories and large users. 


INTERSTATE CORN HANGER CO,, STORM LAKE, IOWA 


THE CANNING TRADE. ll a 
‘ 
‘ 
~ . = N 
War 


INDIANA MARKET 


Cannery Products Better Than Homemadé—The “Inside” of a 
Catsup and Chili Sauce Plant—A Cannery Burns. 
Peach Growers Organize. 


Evansville, Ind., September 16, 1920. 

Better Than Homemade—Although commercial canning 

is called by those versed in its history and development, an 
infant industry, only about 100 years old, it is surely a husky 
child. It is not only husky, but it has developed the quali- 
ties of a fighter and has driven the home producer from the 
field. ‘“We can make a better catsup than any woman in the 
world,” said E. C. McKeever, superintendent of the cannery of 
the Sterling Products Company, of Evansville, this week. The 
strange part of it is that gocd cooks and housekeepesr admit 
it. The essentials for good catsup and chili sauce are not only 
ingredients and a good recipe, but equipment that is not pos- 
sible in a home. In the matter of equipment the commercial 
producer can beat the cook in the kitchen at her own game. 
The open season for tomatoes is now on. From August.1st to 
the last of October the cooks are busy preparing the relish 
that transforms our meats for the rest of the year. Hundreds 
- of tons of tomatoes are delivered from the nearby shipping 
stations to the two local.canning factories, the W. H. Dyer 
Company and the Sterling Products Company. The superin- 
tendents are busy during the remainder of the year contract- 
ing for their acreage, estimating the yield and laying the 
plans for the next busy season. They have to take.a gambler’s 
chance, too, in making their plans, as the weather may prove 
either a foe or an ally. The warm, dry weather, during the 
tomato growing season in this section of the country makes it 
excellent for the canning industry. As people become better 
acquainted with the commercial catsup and chili sauce they 
create an ever-increasing demand. The “kind that mother 
used to make” has not been able to hold its own with the fac- 
tory produce. From the time the tomatoes are put into the 
squirrel cage at the Sterling Plant until they emerge as a tasty 
relish, chemically pure, and contained in shining bottles, 
crowned and capped, they pass through many processes. Most 
of the work is done by machinery. ‘‘These machines are won- 
ders,’’ commented Mr. McKeever almost lovingly as he pointed 
out the marvelous mechanism that fills and seals the bottles. 


“Twenty years ago we were doing all this by hand as well as 
pasting on the labels. Now the filling machines and rotary 
sealing machines turn out a hundred bottles a minute. All 
of the work is important, but the business of taking out the 
imperfect parts of the fresh tomatoes is the first big job. All 
dirt, mould and green parts are cut off by women, who also 
sort the tomatoes and send them on their long journey to their 
respective destinations, namely, chili sauce or catsup. The 
tomatoes with unbroken skins are used for chili, while the im- 
perfect ones are still further mutilated for the catsup. As the 
imperfect parts fall they drop into a sewer. The floor has 
been especially constructed for the purpose and has a one-inch 
fall, so that although it is cleaned with the hose many times 
during the day, the water is never standing. All the pipes 
for carrying the juice are enamel lined, 1,500 feet of them, 
with the exception of silver tubes that carry it during the last 
of the processes. The tanks in which it is cooked at a tem- 
perature of 190 degrees, are in the bottling works, where the 
bottles go through the process of sterilization before they are 
filled. The preparation of the bottles is all done mechanically. 


They are filled and emptied four times in a ‘‘soaker,’ and are 
passed under six sprays of hot water until the proper tempera- 
It takes forty minutes for com- 


ture is reached for filling. 
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plete sterilization of the bottles. The tomatoes for chili, 
which have followed a different route than the catsup, are 
cooked in a glass-lined tank. The catsup pulp is cooked by a 
closed copper coil of tanks holding one thousand gallons, an 
amount which is reduced to three hundred gallons in the pro- 
cess of boiling for forty minutes. The chemist has a little lab- 
oratory on the cooking platform, where he analyzes every 
batch for mould, yeast spores-and bacteria, as well as giving 
it an acidity test for acetic acid. H. L. Carmack, formerly a 
teacher in the Central High School in Evansville, does this im- 
portant work for the Sterling Products Company. Of course, 
there are other ingredients in both chili and catsup beside to- 
matoes, onions and garlic, sugar, vinegar, spices, onion are just 
as necessary. The onions and garlic are partly peeled by hand 
before they go through a meat cutter. The marvel of it is 
that the women who do this work are dry-eyed, yet there does 
not seem to be a trick to the process either. The spices are 
tied in bags, while the onions and garlic are mixed right with 
the pulp. The last work of filling, crowning, washing the 
bottles, labeling and putting them in cases is a marvel of. 
mechanical ingenuity. Although 250 employes are kept busy 
at the plant during the canning season, they are nearly all 
engaged in manning the machines that do the work. Eighty 
of these employes are women. The thorough cleaning and 
steaming of all machinery after the day’s work is done is ab- 
solutely essential, as well as the removal of all waste that 
has accumulated on the floor during the day. In addition to 
chili and catsup, the Dyer Company makes mixed pickles, jel- 
lies, jams, preserves, table syrup, salad dressing and mustard 
dressing and mayonnaise. During the tomato season about 
200 women are employed in the various parts of the work. 
M. E. Cover has the important task of inspecting all products 
to ascertain that they are chemically pure. It has been only 
since that 1915 that the pure food and drug laws passed a 
few years before, have been strictly enforced. The man with 
the microscope is a very important adjunct to the business. 
Canning Plant Burns—The plant of the Franklin Canning 
Company at Franklin, Ind., a branch factory of the Fame Can- 
ning Comapny ,of New York, was destroyed by fire on Septem- 
ber 9th, with a loss on buildings and contents of $100,000, cov- 
ered by insurance. All of the buildings were destroyed with 
the exception of a wareroom and the office. The flames started 
in the boiler room and were not discovered until after they had 
gained much headway. The plant was in the midst of its corn 
pack, and, according to R. H. Riser, manager, 60 per cent or 
the pack was canned. It is estimated that the amount saved 
would amount to about $35,000. Arrangements have been 


made with the Fame Canning Company, of Selbyville, Ind., to 
take care of the remainder of the pack. The Franklin Com- 
pany will provide trucks to convey its employes to that city, 
and the Selbyville plant will run day and night. The Ameri- 
can Can Company lost three canning machines, which had been 
leased to the Franklin plant, but these were covered by insur- 
ance. The company had 350 persons in its employ. 


Picking Their Tomatoes—Owners of the ‘‘Red Spot’ to- 
mato patch, three miles west of Mt. Vernon, Ind., are now in 
the midst of their busy season, and on one day this week the 
pickers gathered three and a fraction tons, which were deliv- 
ered to the plant of the Mt. Vernon Canning Company. Twen- 
ty-four acres of plants were out,.and since the boys were de- 
layed in getting their plants in they will not profit as greatly 
as it was first expected, but will gather enough tomatoes to 
pay all expenses, besides giving them a slight profit. Should 
this section not be visited by an early frost, the second crop 
will yield splendidly it is estimated, from which the owners 
will make a big profit. 

Peach Growers Organize—Peach growers of Edwards 
County, Ill., have formed an organization. J. C. Bradshaw, 
of Sunset View Farm, was elected the president of the organi- 
zation and Sam Kershaw was elected secretary. Other peach 
growers living just northwest of Mt. Carmel, Ill., who attended 
the organization meeting, were F. §. Foster, Edward Michels, 
J. T. Curtis and J. C. Baker. 

“HOOSIER.” 
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DECORATED CANS 


Canners doing an Export Business have found it 
especially desirable to use Containers with their name 
and Brand Lithographed on the Metal,—in place of paper 
labels. Attractive containers of a similar style for 
Domestic Distribution tend also to increased sales—par- 
ticularly is this true of canned foods prepared for an 
exclusive Trade.— 


Morever—the additional expense involved is not 
as great as generally supposed. 


Write us for particulars 


Southern Can Company 
Baltimore, Md. 


DOUBLE SEAMER 


Attaches Covers to Filled Cans 
of the Sanitary Type 


The Cameron No. 154 


This simple, clean-cut mach- 
ine relieves you of the burden 
of mechanical upkeep. 


It is the last word in double 
seaming. 


Every machine for can making 


CAMERON CAN MACHINERY CO. 


Successors to TORRIS WOLD & CO. 
No change of ownership, personnel or location 


CHICAGO, U. S. A. 


23 
“AGENCY EUROPEENE-CONTINENTALE CAMERON CAN MACHINERY CO., 56 Avenue De Chatillon, Paris, France.” 
WM. COOPER PENN &CO. 25, Victoria St., London, England.” “D. M. KABLE, Post Office Building Hongkong, China’ 
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THE NEED OF FOREIGN MARKETS TO THE 
CANNED FOODS INDUSTRY 


By J. K. Armsby 
Ex-President, California Packing Corporation 


The canning of foods is one of the seven wonders of 
modern industry, and it is on the Pacific Coast where this 
industry has, from insignificant proportions, steadily in- 
creased until it is one of the most important factors in 
the canned foods industry of the world. Last year the 
State of California alone shipped from its borders, either 
by rail or by water, approximately, $225,000,000 of canned 
fruits, vegetables, fish and milk. 

Canned foods form part of the necessary diet of the 
civilized world. Their use made possible the completion 
of the great engineering feats of our present civilization ; 
they made possible the great enterprises of exploration 


and of discovery, culminating in the discovery of both | 


the North and the South Poles, and that they were neces- 
sary in the conduct of the great world war is self-evident. 


No nation can exist within its own boundary, or 
upon its own resources. The United States can exist 
neither as an importing nation nor as an exporting na- 
tion. There must be an equalization, either visibly or 
invisibly, of imports and exports. Foreign trade is so 
necessary to our national life that every factor of indus- 
try must be contributory thereto. 

Foreign markets are as necessary to the canned foods 
industry as they are to any other commodity produced 
in the United States. Any limitation placed upon, or 
any impediments placed in the way of the development 
of foreign markets for canned foods tends to decrease the 
stability of American industry as a whole. 

The farmer in the interior states, the rancher, the 


dairyman, the gardener, the orchadist, the fisherman, the , 


manufacturer, the financier, and steamship and railroad 
companies are all vitally interested in the development of 
foreign markets on canned foods. In the case of the 
farmers of this country, no inconsiderable portion of the 
life and prosperity of this nation rests upon their should- 
ers. To them the development of foreign markets is par- 
ticularly vital, for in many instances the productivity of 
their soi] depends upon the fertilizers which are brought 
from foreign markets. To get this fetilizer to the farms 
as cheaply as possible, we must have return cargoes to 
send back. 

Every industry, every enterprise, every individual in 
the United States is either directly or indirectly interested 
in the development of foreign markets, and the canned 
foods industry must contribute its quota to foreign trade. 

The United States is compelled of necessity to im- 
port certain primary commodities from foreign countries, 
Among these is tin, from which is made that magic con- 
tainer known as the tin can. What wonderful stories of 
world-wide adventures, romance and achievement the 
genie of the tin can might whisper in the ears of a mod- 
ern Scheherazade! 


Sugar ‘is another commodity which must be imported 
in very large quantities. The ships which bring tin and 
sugar must also have return cargoes, otherwise there 
would be no stabilization of freight rates. Operating 
ships in ballast is unprofitable. 

Unfortunately for the canned foods industry of the 
United States, many foreign countries regard these whole- 
some commodities as luxuries, and so classify them in 
their tariff schedules. Because of this seemingly errone- 
ous classification, a great many markets are practically 
cut off to the United States. The effects of this erroneous 
classification prevent canned foods from participating in 
our foreign trade to the extent which the industry should, 
because of its size and potentialities. A further effect 
is to deny the use of reasonably cheap and wholesome 
commodities to a very large number of people who would 
be benefited by their use. 

With the possible exception of Cuba, the more im- 
portant countries of Latin America have so classified 
canned foods in their tariff schedules as to make these 
commodities bear a rate of taxation entirely dispropor- 
tionate to other commodities. In some of the South 
American countries the customs duties approximate 400 
per cent of the F,. O. B. United States valuation. This 
means that the retail selling price is necessarily so high 
as to restrict the sale of the commodity, because only a 
limited number of people having the purchasing power 
are enabled to buy, and this type of people would buy 
regardless of the price. 

That the matter of tariff has a great deal to do in 
the developing of foreign markets is evident from the 
case of-Cuba. Prior to 1903 the total quantity of canned 
fruits exported by the United States to Cuba was not in 
excess of $12,000 annually. Following the favorable tariff 
revision of 1903, this market has steadily increased until 
today Cuba imports over $1,000,000 of canned fruits from 
the United States annually. 


Another important example is that of Great Britain, 
where the tariff is favorable. In the calendar year of , 
1919 Great Britain imported from the United States $35,- 
000,000 of canned fruits. These figures are from the sta- 
tistics published by the Bureau of Foreign and Domestic 
Commerce of the United States. 


By way of comparison, the countries comprising 
South America imported, during 1918, which is the latest 
year for which detailed statistics have been published by 
the United States Government, less than $150,000 worth 
of canned fruits. 


The foltowing figures from the Statistics of the Bu- 
rau of Foreign and Domestic Commerce are of interest: 


Total Exports for the Fiscal Year Ending June 30, 1918 


Condensed and Evaporated Milk... .$68,045,944 
Canned Fruits 7,054,738 
6,003,544 
16,570,834 


Canned Vegetables 


i 
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Protect Increasing Stocks 
Against Fire 


This year’s pack will require additional | 
Fire Insurance Protection. 


Your Fire Insurance must be increas- 
ed as your pack progresses. 


Place this additional Insurance with 


Canners Exchange Subscribers 


at 


Warner Inter-Insurance Bureau 


where actual experience has proven that 
you can average a saving of about $6.50 
._per thousand dollars ofInsurance carried. 


The fact that the most progressive Can- 
ners and Packers in the country are co- 
operating under the plan, is conclusive 
evidence of its stability. 


Complete information as to how the 
saving is made under the plan, and how 
you may become a Subscriber and 
share in it, may be had by writing or 
wiring. 


LANSING B. WARNER, Incorporated 


104 S. MICHIGAN AVENUE CHICAGO, ILL. 


Officially endorsed by ‘the National Canners’ Association 
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Total exports to South American countries, fiscal 
year 30, 1918: 
ondensed and 


Evaporated Canned Canned Canned 

Milk Fruits Vegetables Salmon 

Argentina... $ 205,881 $ 64,509 $ 57,523 § 61,428 
Bolivia..... 81,849 3,162 1,485 24,478 
Brazil 460,072 21,323 14,694 26,245 
Sr 200,241 13,995 7,861 330,244 
Colombia.. . 28,198 4,467 4,805 11,479 
Ecuador... 4,810 3,972 2,709 28,360 
ae 364,876 20,606 ° 18,976 158,794 
Uruguay... 9,875 4,493 887 1,509 
Venezuela.. 12,196 5,428 4,106 26,834 
Total.. $1,367,998 $141,955 $113,046 . $669,371 


The total exports of all commodities during the same 
fiscal period from the United States to South America 
were $314,558,795; imports $567,418,257, leaving a trade 
balance in favor of South America of $252,855,463. 

It is significant that of the imports by us from South 
America, 93.09 per cent, was admitted by the United 
States free of all duty. 

Thirty-five million bunches of bananas were im- 
ported by the United States from Latin America during 
this fiscal period of 1918. Bananas are on the free list. 
Despite the favorable treatment of the great fruit indus- 
try of tropical Latin America, our own fruit industry 
receives far from equitable tariff treatment. 

Once our friends and neighbors realize that canned 
foods are necessaries and not luxuries, tariff schedules 
will be reclassified ; tariff duties will be made more equit- 
able, and markets will be immediately opened to canned 
foods. Our nation needs foreign markets. The canned 
foods industry particularly needs them, since the time 
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is not far distant when production shall have been so in- 
creased that additional foreign markets must be found, 
otherwise the industry will be face to face with a most 
serious problem. 


THE MID-SUMMER SLUMP 


Since the Armistice the trade has experienced a half 
dozen alternate buying waves and depressions—the crests 
and hollows of disturbed market conditions. There hap- 
pens to be a slump just now. The present depression 
differs from the distinct bearish movement that directly 
followed the Armistice, only in that it has several new 
contributing causes. In the main, however, it is a similar 
manifestation—an extreme of the arc of the swinging 
pendulum of sentiment. 

History shows that this pendulum of bullish and 
bearish sentiment swings with a broad sweep during the 
decade following every great war. After the Civil War, 
for example, prices swung in more or less even sweeps 
from the date of Lee’s surrender in 1865 until the close 
of 1869. During these four and one-half years a mean of 
these variations would show an almost constant price 
level, all extremes being between the chart lines indicat- 
ing 75 per cent and 100 per cent above the pre-war aver- 
age. The first real fall in prices occurred in 1870, but it 
was not until 1876 that they definitely boke below the 50 
per cent line. 

Similar conditions produce similar results, and we 
expect to see the present depression followed by renewed 
buying movements and depressions in more or less reg- 
ular sequence over a series of years. Prices should tend 
slowly downward and the arc of the pendulum should 
gradually lessen as the steadying influence of time. re- 
establishes confidence and stability —Campbell’s Courant. 


apparatus to bother with. 


labels. 


THE KNAPP LABELER 


uses a liquid pick-up glue which does not require heating. No lamps or 


Labels cold cans, moist or sweaty cans. 
Labels in a draught or any place at all. 


Has positive pick-up. Saves 


The curling bar for shaping the label to the curve of each can, permits 
the use of varnish labels, and handles all kinds of labels far better than 
any method yet devised. Labels stay put and the very small amount of 


gum and paste used insures neat work. Nothing to rust the cans or stain 
the labels. 


As the Knapp Labeler is automatic, the human equation is largely elim- 
inated. Just watch a Knapp at work and you will see the reason why 
most canners specify this labor saver and trouble quencher. 


Write for cut of our new Boxer 


The FRED. H. KNAPP COMPANY 


Baltimore = Maryland 


Berger & Carter Co., Pacific Coast Dealers, San Francisco, and Brown, Boggs Co., Canadian Dealers, Hamilton, Ontario. 
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HE HOUSE STEGHER. 


Our Labels 
in ‘Desi are the Hi 


| of Artistic erit for Comm eial Value. 


Stecher Lithographic ©. 
Rochester NY 


Standard 


To Insure 
Deliveries 
to Customers 


FOUR 
SEPARATE 
FACTORIES 


IRTON. WEST 
FACTORIES 


ADDRE 
PHELPS CAN COMPANY 


Foot of Lawrence Street, Baltimore, Md. 


Evaporated and Condensed Milk CANS Fruit and Vegetable CANS Oyster and Shrimps CANS 
PHELPS CAN COMPANY 


‘Combined 
Capacity 
Over 


FOUR HUNDRED 
MILLION CANS 
PER ANNUM 


Weirton, Hancock Co., West Va. 
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ACTIVITIES OF THE NATIONAL CANNERS’ 
ASSOCIATION 


August 28, 1920. 

Seal Comment Sought—Because of a desire to keep 
in intimate touch with the manner in which the seal is 
being received by the jobbing industry, the National As- 
sociation would be interested in hearing of any references 
made to-it. Therefore, it would be appreciated if corre- 
spondence could be immediately forwarded to this office 
which comments upon the use or non-use of the seal or 
indicates that the writer for any reason lacks proper in- 
formation upn the subject. 

Subscribing Canners’ Meetings Successful—Reports 
continue to come in from the meetings of subscribing 
canners, That of the lowa-Nebraska group was notable 
from a standpoint of number, spirit and enthusiasm. As 
indicative of their attitude towards inspection and adver- 
tising, the following resolution was adopted: 


To the National Canners’ Association: 


Resolved, That the lowa-Nebraska Canners Associa- 
tion, in convention assembled, hereby express our appre- 
ciation of President Sears’ attendance and his most inter- 
esting address delivered on this occasion. 

And, we further pledge to the National Canners’ As- 
sociation our unqualified endorsement of the Inspection 
Service and Advertising Plan, so forcibly presented by 
President Sears, and assure you, as well as him, of our 
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' which he gave a good report. 


most hearty co-operation in carrying these live issues to 
a successful termination. 
(Signed) IOWA-NEBRASKA CANNERS’ ASSN, 
Sid R. Clift, Secretary. 


Mr. Sears visited a number of Iowa canneries and 
found them in first-class sanitary condition, all striving 
to make the inspection service thoroughly efficient. He 
also addressed the Indiana meeting at Indianapolis, of 


Inspection Service Favorably Discussed—An inter- 
esting conference was held at Chicago between the chair- 
men of the inspection district advisory boards, directors 
of inspection and members f the National Association’s 
educational committee, A number of comments and com- 
parisons were made by the chairmen and inspectors. They 
agreed in general that the inspection rules were practica- 
ble and should be enforced. 


One of the speakers thought there was danger of 
being too lenient, but said, on the other hand, inspectors 
should not be over-technical. Another advocated the ex- 
aination of all water used in canneries and a clser inspec- 
tion of the help. Another reported the jobbers were in- 
terested in the service and closely watching the develop- 
ments. In many districts it was reported the number of 
inspectors would be increased. 

Among the recommendations which were favorably 
discussed were that canned foods of standard grades 
should not be eliminated from certification by the inspec- 


TROYER-FOX NON-SPILL CLOSING 
MACHINE, 7 Cans per minute 


250 CANNERIES NOW USE TROYER-FOX CLOSING MACHINES 
Stopping Waste 


Due to spill, jammed cans and seam leaks. 


Stay in adjustment. Run all day with no stops for oiling. Sturdy 
dependability. 


They keep going. 


Libby, McNeill & Libby Hunt Bros. H. G. Prince & Co. 
Geo. E. Hyde —_ Herbert Packing Co. Shepparton Preserving Co. 
Stanmore Preserving Co. Seattle Can Co. Alexander Molasses Co. 


Bristol Bay Packing Co. 


HERE’S WHY 


Here are some of the representative users: 


American Packing Co. M. J. Brandenstein & Co. 


Carlisle Packing Co. Geo. T. Myers & Co. 
Northwestern Fisheries Co. 


Let us book your order now for next season’s re- 
quirements. 


SEATTLE-ASTORIA IRON WORKS 


Builders of Troyer-Fox Can Making 
and Canners’ Machinery 


MAIN OFFICE 
601 Myrtle Street, Seattle, Wash. 


BRANCH OFFICE 
302 Santa Marina Bldg., San Francisco, Calif. 
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CARNAHAN, The Sign of Quality 


TIN PLATES 
IF IT IS THE BEST WE MAKE IT 


The Carnahan Tin Plate & Sheet Co. 


CANTON, OHIO 
BRANCH SALES OFFICES: 


Carnahan Tin Plate & Sheet Oo, - New York 
Jos. R. Martin & Co. - - Montreal 
Walter G. Clark, Inc. St. Louis 
San Francisco 
: Los Angeles 
Rolph, Mills & Co. Seattle 
Portland 


IMPROVED STEEL PROCESS KETTLE 


Manufactured to hold 800, 1,000 and 1,200 2-Ib. cans. Conceded 
to be the best; hundreds in use. Double thermometer pocket 
rivited to each kettle. Constructed so as to use either water, 
dry steam, or open bath process. 


MADE 
BY 


THE J. M. PAVER COMPANY 
130 N. WELLS STREET 
CHICAGO ILLINOIS 


A Canned Foods Brokerage Organization—a 
selling force of specially trained Canned Foods 
Salesmen—working co-operatively for the proper 
interests of their Principals. 


ZASTROW 
MACHINE co. 


1404-1410 
THAMES STREET 
BALTIMORE - MD. 


SUCCESSORS TO 


GEO. W. ZASTROW 


HOW ABOUT 1921? 


DOES IT SEEM A LITTLE EARLY TO CONSIDER 


GREEN PEA MACHINERY 
STRING BEAN MACHINERY 
CHERRY PITTERS 
BLANCHERS 


FRUIT WASHERS 
VEGETABLE WASHERS 


REQUIREMENTS for NEXT SEASON? 


If you bought machinery for 1920, experience teaches you that it 
does not pay to wait. 


A certain amount of worry keeps one keen. 


BUT ENOUGH Is ENOUGH 


The outlook is bad. There is no relief in sight. We are arrang- 
ing NOW for shop machinery to use next year, and we are in- 
sisting on the earliest possible shipment. We had rather store 
them for a time than go without when we need them. 


It is Cheaper to Lose a Little Interest Thro’ Early Shipment than to Not Have the Machine to Use When Needed 


HUNTLEY MFG. CO., Ltd. 


| HUNTLEY MFG.cO. 


Tilsonburg, Ont. P. O. Drawer 25 


SILVER CREEK, N. Y. BROWN, BOGGS CO.,Ltd. 
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tion service and that the inspection service should devise 
improvements in the standards, and district graders and 
scientific methods of distinguishing the grades were rec- 
ommended. It was urged that special attention be given 
to the fill of cans, and the danger was pointed out of 
certifying slack fill cans; question of error or doubt in 
this matter to be referred to Dr. Loomis, who, in turn, 
would take it up with the Bureau of Chemistry. 


Another recommendation was that all canners should 
use distinguishing marks or lot numbers on their cans, 
or, at least, on their cases, Also, that each director should 
write to each canner in his district what would be re- 
quired of him this year, next year, and the year follow- 
ing. In that way it was explained such recommendations 
would be made a matter of record. If canners were un- 
able to comply with them, they should not be put out of 
the service, but should be denied the use of the inspec- 
tion seal. 

A concluding recommendation was that sanitary fore- 
men and forewomen be appointed in each cannery. The 
belief was expressed that the time would come when it 
would be advantageous to have women inspectors in can- 
neries—women who were qualified in sanitation and home 
economics. 

Multigraphing the Seal—As an emergency and as a 
number of other canners throughout the country are do- 
ing, a Maryland cannery has been placing the seal upon 
the label with the aid of a multigraph. The head of this 


Write sor pamphlet T. 


THE CANNING TRADE. 


Jams Jellies—Preserves—Apple Butter 


cleanliness of your filling machines. 


Tests in preserving plants prove that greater output can 
be had from machines that fill without spilling or splashing. 


fills the above products more cleanly and accurately than has 
ever been possible before. 


Don’t permit your product to be wasted by sloppy filling. 
This is not only a loss of goods but means less production 
and extra packing work. 


Karl Kiefer Machine Co. 


concern commented upon the remarkably low cost. He 
said the seal was being printed upon the label for about 
ten cents per thousand, and added that the multigraph 
had been made to pay for itself. 

New Advertising Committee at Work—President 
Sears has appointed Russell B. Kingman, of the Purity 
Cross, Inc., Orange, N. J.; Frank M. Shook, Assistant 
Secretary, and E. A. Kerr, of the home office of the 
National Canners’ Assciation, as a committee to vice all 
advertising copy. The committee held its first meeting 
at Newark, N. J., recently, at which time the trade paper 
advertising copy for September and the national maga- 
zine advertising for January were approved. The com- 
mittee will meet from time to time and give careful con- 
sideration to each advertisement before it is used. 

Distributers Commend Seal of Inspection—Letters 
frm distributers of canned foods continue to come to us. 
They speak words of cordial commendation of our sys- 
tem of sanitary inspection. “We will give the effort our 
hearty co-operation,” says a large distributer of canned 
foods in Ohio. Another Ohio jobber says: “We heartily 


endorse this movement and assure you that we will lend 
our best efforts to make it a success. 


A Massachusetts distributer writes: “We are very 
interested in the proposition as outlined, and can only 
say that we will heartily endorse it. We shall insist on 
the seal on all goods which come under your inspection 
service.” A distributer in West Virginia states: “We 
believe that it will be quite a benefit to the jobbing trade 


Your Output Of 


depends very much on the accuracy and 


The Karl Kiefer 
Piston Type Visco 


Cincinnati, Ohio 
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Kind - but - Critical 
dent 3 
rity The American ‘‘Mother’’ has always been the greatest judge and critic of the canning 
tant industry, and it has taken years of study and improved methods of canning to win her ap- 
“ proval of canned foods. 
ing 
Sanitary 
Cleaner and Cleanser 
m- 
7 by creating those conditions of sweet, wholesome, sanitary cleanliness which sustains the 
= rich quality and delicious flavor to canned foods ’is greatly assisting the canner in winning 
IS. the heart of the American ‘‘Mother.”’ 
INDIAN IN CIRCLE 
An order on your dealer will prove why so many canners are standard- 
d izing this cleaner for all cleaning work. 
y 
d 
| Order from your supply house. 
SANITARY CLEANER 
AND CLEANSER IT CLEANS CLEAN 
The J. B. Ford Co., Sole Mnfrs., Wyandotte, Mich. 


ANY, 


CREATORS OF 


GOOD LABEL 


BALTIMORE -NEW YOR 


Baltimore Office & Works -Cross,Covington & 


He 

I] 

CINCINNATL = 


on the sale of canned foods, as it should be the means of 


putting out better quality canned foods and increasing 
the sale of canned foods to the consumer.” 


Thus the very effect that we intended our system of - 


sanitary inspection to have is the very effect which many 
distributers of canned foods believe it will have. It is 
“a better canned foods movement” that they see in the 
system. The interest of the distributer in better canned 
foods is every bit as keen as that of the producer. The 
distributer has longed for the coming of this day, and 


welcomes its appearance with genuine cordiality and 
wholeheartedness. 


Canners Co-operate With Inspectors—The desire 
‘upon the part of the canners to bring their canneries into 
complete agreement with all the rules of the Inspection 
' Service is a source of great gratification, not only to those 
whose duty it is to see that the rules are observed, but 
to everyone interested in the movemnt, District inspec- 
tors tell of the wonderful co-operation they are receiving 
at various cannries and of the real support they are get- 
ting from canners under inspection. 

People to Be Told About Seal—The appearance of 
canned foods in the market upon which the “Seal of In- 
spection” appears marks an epoch in American canning. 
In a little while the people will have the story of the “Seal 
of Inspection” repeated to them. They will be interested 
in the great canning ideal of which the “Seal of Inspec- 
tion” is the symbol or outward mark. 

The people shall learn the meaning of the “Seal of 
Inspection”—they shall know that it is an assurance of 
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the wholesomeness of the canned foods upon which it 
appears. They will adopt it and retain it as their own, 
Fifteen millions of women will constitute the audience 
to which the message of the “Seal of Inspection” will be 
repeated in-the January magazines. The women of this 
country will be interested in the story we shall tell them 
of wholesome canned foods and of the model canning 
kitchens in which they are produced. 

Will Explain Inspection to Retailers—The field men 
of the National Canners’ Association, having completed 
the survey of the wholesalers, will now make a similar 
They will explain in- 
spection, advertising and the meaning of the seal of in- 


spection to the principal retailers in Philadelphia and 
other large cities. 


Sweet Potato Packers Interested—lInterest is being 
shown in inspection and advertising by sweet potato 


packers in the South. Numerous letters have been re- 
ceived from them at our headquarters in Washington. 


Bigelow Visits West Coast—Dr. W. D. Bigelow, 
chief chemist of the National Canners’ Association, has 
been in California for the past three weeks visiting the 
different canneries of that State to further acquaint him- 
self with canning methods of the Coast.. Dr. Bigelow 
will also confer with the scientific staff of the University 


of California in regard to problems having to do with the 
canning industry of that State. 


Boxing and Crating Taught—With an ceictiaial of 
eleven officials of box factories and box-using concerns, 
the fourth commercial course in boxing and crating at 
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Company 


Manufacturers of 


ADHESIVE GUMS, 
GLUE AND PASTE 


604-606 W. Pratt Street 
BALTIMORE 


MARYLAND 


Adex Manufacturing 


Over Two Thousand 


Viners. 
and Five Hundred 


White Style F ili 


in use in the United States 


These feeders do not tear the pods from the 
vines as other feeders do. 


For information, write the 


CHISHOLM-SCOTT CO. 


‘71 East State Street 


COLUMBUS, OHIO 


Chisholm- Scott | 


CALDWELL 


MACHINERY FOR 
CANNING PLANTS 


Pulleys, Friction Clutches, 


Clutch Pulleys, 


Jaw: Clutches 


Caldwell machine molded cast 
tooth gears, the best cast tooth 


gears made. We can furnish gears 
with cut teeth. 


Steel Elevator Buckets 


black or galvanized 


Standard detachable 
chain carried in stock. 


Cast iron sprocket wheels 


_ for all sizes of standard | 
chain. 


Pillow block bearings, 


post hangers, drop hang- 


ers, shafting and collars. 


A complete line of Elevating, Conveying 


and Power 


Transmitting machinery. 


H. W. CALDWELL & SON CO. 


CHICAGO: 17th & WESTERN -AVENUE 


NEW YORK: 50 CHURCH STREET 
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the Wisconsin Forest Products Laboratory has ended. 
The object of the course was to demonstrate for manu- 
facturers and shippers the principles that underlie proper 
box and crate construction and the development of eco- 
nomical containers that will deliver their contents to their 
destination in a satisfactory condition at a minimum cost. 

These courses will be repeated monthly. They last 
five and one-half days and are scheduled to begin on the 
following dates: September 13, October 4, November 8, 
December 6, January 10, February a March 8, and April 
4. All correspondence should be addressed to the Direc- 
tor, Forest Products Laboratory, Madison, Wis. 

Sanitary Survey in Maine—A sanitary survey of the 
majority of corn canneries of Maine is being conducted 
by Dr. H. M. Loomis, National Director of Inspection, 
with the probability that many of them will take the full 
inspection. 


Before going to Maine Dr. Loomis visited directors 
of inspection in lowa, Colorado, Utah and Oregon. 


BIG FIRE IN MAINE. 


Eastport, Me., September 6.—Two buildings at the plant 
of the Seacoast Canning Company, located in the business cen- 
ter, were destroyed by fire today. 

The company’s office and the Riverside Hotel were slight- 
ly scorched, but there was no wind and the firemen were able 
to prevent the flames from spreading. 

The Eastern Steamship wharf was threatened for a time 


The Seacoast Company is one of the largest sardine can- 
ning concerns in the state, and employed 450 persons. 

The fire started on the second floor of one of the buildings 
and had gained considerable headway before the department 
arrived. The cause is not known, Company officials esti- 
mated the total loss at $350,000, of which $100,000 was on 
finished goods and material. 


We Can Make Prompt Shipments 


HAMILTON COPPER & BRASS WORKS 


HAMILTON, 
Have Been Making Kettles Since 1869. 
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ANALYSIS OF FOREIGN COMMERCE OF UNITED STATES 
FOR JULY, 1920. 


The usual monthly statementof the foreign trade of the United 
States was today completed by the Bureau of Foreign and Do- 
mestic Commerce, Department of Commerce. The imports and 
exports by great groups during the month of July, 1919 and 1920, 
and the seven months ended July, 1919 and 1920, are presented 
in the following statement: 


Month of July— 7 Months Ended July— 
Groups 1920 1919 1920 1919 
Imports 
Crude materials for use in 
manufacturing ........ $135,734,719 $152,104,889 $1,271,098,985 $820,052,083 


Foodstuffs in crude con- 


dition and food animals 52,178,424 54,160,311 345,628,193 208,472,332 
Foodstuffs partly or a 
wholly manufactured .. 188,144,619 © 48,419,660 813,462,742 338,137,801 
Manufactures for further 
use in manufacturing.. 69,481,949 50,853,167 503,608,416 294,195,132 
Manufactures ready for 
consumption ........... 89,528,031 37,065,617 529,104,282 224,170,228 
Miscellaneous ............ 2,101,709 1,142,326 21,035,761 9,229,786 
Total imports ....... 537,170,351 343,746,070 3,481,938,379 1,954,257,362 
Exports 
Crude materials for use ° 
in manufacturing ..... 120,980,613 128,313,980 1,173,019,958 822,370,2 
Foodstuffs in crude con- 
dition and food animals 101,148,380  37,950.087 400,857,752 389,445,869 
Foodstuffs partly or 
wholly manufactured . 74,976,736 157,711,558 767,236,958 1,297,971,138 
Manufactures for further 
use in manufacturing.. 78,865,917 67,155,451 602,244,344 520,852,494 
Manufactures ready for 
consumption .......... 163,954,284 166,524,161 1,848,671,159 1,478,743,291 
Miscellaneous ........... 491,344 330,546 7,928,999 7,520,999 
Total domestic exports 640,417,274 557,975,783 4,799,959,170 4,516,904,055 
Foreign merchandise ex- 
Total exports ....... 651,381,827 568,687,515 4,899,254,121 4,626,100,266 


are made in a shop which understands 
the requirements of the canner and per- 
server through long experience. 


Practical, durable, well finished Copper 
Kettles, made of heavy Copper and each 
rated size is of full capacity. - Thorough- 
ly tested to pass all city and state require- 
ments. 


We make kettles of every description for 

the Canners, Perservers, and Condiment 
Makers—such as Stationary Kettles with 

and without Stirrers, Large and Small - 
Tilting Kettles with and without Stirrers. 

Also furnish these Kettles when desired 

with loose or hinged covers. 


Prices Rrasonable 


Let Us Figure on Your Wants 


OHIO 
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Chicago Office 
20 E. Jackson Boulevard 


JAMES F. COLE 


President 


MAX AMS DOUBLE SEAMERS 


in Making Possible 


“The Miracle on 
Your Table”’ 


THE MAX AMS MACHINE CO. 
101 Park Avenue New York City 


CHARLES M. AMS, President 


Special Agents 
The Premier Machinery Co. 
San Francisco, Cal. 


ATLANTIC 


ATLANTIC CAN CO. 


BALTIMORE, ::-: MARYLAND. 
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A DAILY TOMATO MARKET REPORT 


Philadelphia, September 7, 1920. 


Tomato Facts 
Gentlemen: 
If you want the facts on tomatoes here they are: 
California—A packer, whom we represent, wires us: 
“In our opinion California tomato pack prob- 
ably not over 50 per cent last year, due largely to 
deliberate curtailment of pack by canners. Report 
some large tracts being plowed under. Personally 
will pack only tomatoes cannot dispose of to produce 
markecis, which means exceedingly small pack for us. 
Sales made here yesterday $1.20 f. o. b. cannery, 
standards $1.35 solid pack.” 
The above packer is located in Central California. Here 
' is what we hear from our Southern California connection: 


“We don’t look for over 30 per cent pack in 
Southern California, as two-thirds of the packers 
will not operate. can’t see any profits in -preesnt 
prices.” 

Then we have our Utah packer wiring us as follows: 

“answering wire: Tomato pack in Utah will be 
about 500,000 cases, which is about 65 per cent of 
normal. Tomatoes are of fine quality and weather 
ideal for canning.” 

If previous reports to the effect that Utah had a carry- 
over from iast year are still true, then from above it might look 
as if Utah weuld just about “break even,” adding the carry- 
over to this year’s pack. 


Indiana—The big tomato State of the Middle West has. 


this to say: 
“Practically complete crop reports from Indiana 
packers indicate short pack account less acreage, late 


planting, unfavorable weather conditions, nights 

quite cold—only thing that can make anything like 

normal pack will be late frost and warmer weather.” 

From Ohio we hear: 

“Ohio pack light, four factories not running this 
year. Tomatoes late, too much rain, cold weather all 
_ summer—factories just starting.” 

The conditions in Maryland and Delaware can only be 
described as deplorable. Factories not operating, those in op- 
eration indifferent and trying to close. Crop in some instances 
allowed to rot on the vines or plowed under. Farmers unable 
to profitably pick tomatoes at prevailing prices for raw stock. 
Not over 30 per cent of a normal crop is predicted on the 
Peninsula. 

Under the influence of bargain buying the market has re- 
acted upwards from the prices prevailing early last week. 

Prices prevailing this morning, we quote subject to pack- 
er’s confirmation: 

(f. o. b. Peninsula factory.) 

You -will need tomatoes. Give the above facts your con- 
sideration and let us hear from you. Would suggest that you 
*phone or wire us. 

Very cordially yours, 
THE H. A. N. DAILY CO., INC. 


To Save Money See the 


“Wanted & For Sale” Ads 


CANNING MACHINERY 
OUR SPECIALTY 


Write for circular on our 


ROBINS-BECKETT. 
CAN CLEANING MACHINE 


Steam Retort 


We stock Apple Pearing Machines, 
Pear Corers. Steel Wool 


A. K. ROBINS & CO. 


(Robert A. Sindall) 


Washer for Sweet Potatoes, 
Tomatoes, Peaches, Etc. 


Steam Hoist with double Valves 
or Single Slide Valve 


BALTIMORE, MD. 


— THREE OF OUR SPECIALTIES | 
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ARE YOU GETTING THESE RESULTS FROM YOUR 


EXHAUSTER? 


The Exhauster you shipped us last Spring is giving excellent service. It is a’strong, 
well built, dependable machine; one which is extremely simple in construction and opera- © 
tion, occupying but little floor space, and capable of rapidly raising the temperature of the 


cans passed through it to a high degree of heat, though using but a small amount of steam 
in doing so. It is the best machine of the kind we have ever used. 


Underwood, Ind. 


September 22, 1919 
Peerless Husker Co., 


Buffalo, N. Y. 
Gentlemen: 


Yours very truly, 


HOUGHLAND BROS. CANNING CO. 
(Signed) L. F. Cook. 


™—— PEERLESS DELIVERS THEM 


PEERLESS HUSKER COMPANY 519 Cornwall Avenue BUFFALO, N. Y. 
PEERLESS 


Husker, Washer, Rehusker, Exhauster, Syruper, 
Bean Snipper, Mixer-Silker. 


Pulp Machines and Pulp Finishing Machines 


—— FO R—— 


Pulp and Catsup Makers 


We:also manufacture a general line of canning machinery, such 


as pea graders, cranes, pineapple graters, pod pea huillers, paring 


machines for pears and peaches, pitting spoons. Friction Clutch 
Pullies, &c. 


‘The Sinclair-Scott Company > 
Wells and Patapsco Streets . BALTIMORE, MARYLAND 


Agents for Ontario—The Brown, Boggs Co., Hamilton, Ontario 
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“SCIENTIFIC ADVERTISING” BUNK 
(From “Class”) 


A Chicago advertising agency uses two pages of 
space in an advertising magazine to talk about “Selling 
the Industrial Executive.” This remarkable contribution, 
which is presented under the general caption of “Scientific 
Advertising,” begins as follows: 

“Industrial advertising in national publications has 
proved itself the most effective and economical method 
of selling to the industrial executive.” 

Here is a bald statement of what purports to be fact, 
but what is actually without any foundation in fact what- 
ever. Its sole support is found in the next paragraph, 
in which the statement is made that over two hundred 
concerns used $2,000,000 worth of space in eighteen na- 
tional magazines in the first six months of 1919 to ad- 
vertise industrial products. - 


That is, because a small group of manufacturers used 
space in so-called national mediums, in nearly every case 
only to supplement their compaigns in the industrial mag- 
azines, the agency leaps blithely to the conclusion that 
“advertising in national publications has proved itself the 
most effective and economical method of selling to the 
industrial executive.” 

As a matter of fact, no one ever has been able to 
demonstrate any economy in advertising industrial prod- 
ucts in national mediums. Sometimes such advertising 
gets some results—but invariably at an enormously in- 
creased cost as compared with getting the same results 
from the use of the primary mediums—the industrial pub- 
lications which reach only industrial buyers, and which 
have a tremendous reader appeal for such buyers, com- 
pared with the casual and uncertain appeal of the general 
medium. 

And if the advertising agency believes in reasoning 
only from volume of advertising, it might have stopped 


KRAUT CUTTERS 
The Only Machines That Turn Out That Long, Fine Cut Kraut 


John E. Smith’s Sons Co. 
50 Broadway Buffalo, N. Y. 


to consider that more than 10,000 industrial advertisers 
are spending many times $2,000,000 in every six-month 
period in the industrial publications to sell the industrial 
buyers of the country. Compared with the huge volume 
of industrial advertising running in the industrial maga- 
zines, the amount spent in general mediums is insignifi- 
cant, Yet an agency, in the name of “scientific advertis- 
ing,” calmly tells the world that national mediums have 
proved to be the most effective and economical method 
of selling the industrial executive. 


The next paragraph of this really unique contribu- 
tion to the literature of industrial advertising includes 
this: 

“Industrial advertising, speaking to the great, power- 
ful public, as well as to the industrial executive, readily 
promotes the sale of practically anything that enters into 
the manufacture of finished products.” 


In other words, if you want to sell the Packard Motor 
Car Company, don’t advertise in the industrial papers 
edited for concerns like the Packard Motor Car Com- 
pany, but tell your story to “the great powerful public,” 
which will hasten over to Detroit and make the execu- 
tives of Packard install your product! 

Could anybody but an advertising agent spring one 
like that? 

Everybody knows the answer to “industrial adver- 
tising” that believes in talking to the “great, powerful 
public” instead of talking to actual buyers, and in using 
millions of circulation instead of the thousands that actu- 
ally represent contact with the buying field which it is 
sought to influence. 


The answer, of course, is commissions, If there were 
no more profit for the agency in advertising an industrial 
product in the general magazines, and trying to sell hack- 
saws and belting, screw machines and pipe-cutters, auto- . 
matic stokers and road-building equipment “to the great. 
powerful public,” than in presenting the sales message 
through the publications built to carry it, do you suppose 
that any argument such as that quoted would be printed 
in paid space by any advertising ageficy? 

You have the answer, as Bert Collyer says, in your 
lily-white mitt. 


THE STICKNEY FILLER FOR COND. MILK 


Immediate Delivery 
NEARLY 300 IN USE—OVER 60 IN ONE CONCERN 


HENRY R. STICKNEY 
51 CROSS STREET PORTLAND, MAINE 


BUY A BONANZA 


It 


Made by, Goodell Co. 


91 Main St, 


Apple Parer 


Saves Money 


Antrim, N. H, 
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Highest quality TIN epecially adapted te the he of the cannin 


We also manufactu Galv: 


||_AMERICAN SHEET AND TIN PLATE COMPANY, General Offices, Frick Bidg., Pittsburgh, Pa. || 


erne Plates, Formed 


cking industries. 
fie nd Si ding 


H. D. DREYER & CoO., Inc. 


MANUPACTURERS 


BOXES and BOX SHOOKS for the CANNER 


ALICBANNA AND SPRING STREETS, BALTIMORE 


SLAYSMAN & COMPANY 


Automatic Can Making Machinery 
BALTIMORE, MD. 


CANTON BOX COMPANY 


2501 to 2515 Boston St. Baltimore, Md. 
PACKING BOXES 


Made up or in Shooks. ; Cargo or Carload, 


The Baltimore Box and Shook Company 


— MANUFACTURER——_ 
Canned Goods Cases 
901 S. CAROLINE STREET BALTIMORE, MD. 


THE RITTLER BOX CO. 


613 to 621 S. CAROLINE STREET, BALTIMORE, MD. 


CASES FOR CANNERS 
MADE-UP OR IN SHOOKS 


130 N. WELLS STREET 
Chicago, Ill. 


Cc. L. JONES & CO. 


BROKERS 


CANNED FOODS AI:D PRESERVERS SUPPLIES 
‘We can serve fow mene accounts) 


131 STATE STREET 
Boston, Mass. 


GAMSE BUILDING BALTIMORE.M D. 
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CALIFORNIA MARKET 


Fruit Canning Coming to Close—Market Very Quiet—Buying 
Confined to Small Lots—Bottom Out of Tomato Market. 
No Buying and Canners Hesitating About Pack- 
ing—Tomato Growers Preparing to Fight. 
The Record for One Day’s Packing 
Goes to Pineapple. . 


Reported by Telegraph. 


San Francisco, September 17, 1920. 

Fruit Canning Ending—tThe packing of California fruits is 
rapidly nearing an end, the bulk of the peach pack being in the 
eans already, with pears past the height of the season. Very cool 
weather has been experienced of late, suggesting an early rainy 
season, and every effort is being made by growers to get their 
crops harvested as quickly as possible. Shipments of fresh fruits 
to the Eastern markets have been curtailed somewhat of late by 
the higher freight. rates and the car shortage, and canners have 
been picking up some lots at considerable less than the prices 
offered when the season opened. Some of the large operators 
have made capacity packs. but dozens of small plants have not 
handled fruits this season, or on a limited scale only, so that the 
output must show a marked reduction in most varieties. 

The Market—Market conditions are exceedingly quiet 
here, with sales confined to small lots offered at less than the 
prices that have been prevailing. Even Hawaiian pineapple, which 
has proved such a source of profit to speculators during the past 
couple of years, and which has been selling at prices ranging 
from 20 to 50 per cent above opening rates, is dull, and some 
recent sales have been made at an advance of but 5 per cent 
on opening prices. Possibly the word that has come from the 
Islands to the effect that the pack may exceed 6,000,000 cases 
has something to do with the slump. Some California fruits and 
berries are selling below opening prices, blackberries and logan- 
berries being especially affected. Some grades of fruits are scarce, 
owing to the lack of cans, but instead of. bidding up on these 
buyers prefer to substitute other grades and sizes. On the whole, 
the market is about as quiet as it could possibly be. 

Tomatoes—The bottom of the tomato market, assuming 
that the market has been thus equipped this season, has fallen 
out completely, and growers and packers are in a quandary. The 
crop is ready for harvesting, but banks are unwilling to make 
loans and buyers are unwilling to anticipate their future needs, 
no maiter how attractive offers may be. To cap the climax, can- 
ners still have on hand a half million cases of last year’s goods 
that cannot be moved, even at prices that represent a loss. The 
California Packing Corporation, which named tentative opening 
prices on Standards a few weeks ago, based on $1.30 for the 
No. 2% size, has reduced these to $1.20, or less than the cost of 


production, but no rush to book purchases has been noted. This 
list is not, its official opening price, but merely a tentative list 
which is guaranteed against any regular opening prices that may 


be named later, when conditions are more settled. Its revised 

list of tentative prices follows: 
No. 214, Solid Pack, with Chili............. 1.75 
No. 2% Tomatoes, with Puree.............. 1.20 
No. 2, Solid Pack, with Chili. 1.45 
No. 2 Domatoes, With 1.00 
No, 1 Tomatoes, with 
No. 10 Tomatoes, with Puree............... 4.00 
No. 10 Ex. Tomatoes, with Puree........... 4.50 
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The seriousness of the tomato situation has led to the hold- 
ing of a growers’ meeting in the rooms of the Chamber of Com- 
merce at San Jose, Cal., in the heart of the tomato-growing dis- 
trict, At this gathering it developed that canneries were offering 
exceedingly low prices for raw materials, and that others were 
closing down, refusing to accept stocks contracted by them. Dr. 
William Simpson, a representative of the State Board of Health 
for Santa Clara County, was on hand and explained the duties 
of inspectors appointed by the Board. He stated that;many com- 
plaints had been registered with him in regard to the refusal to 
accept many lots of tomatoes on the ground of over-ripeness or 
of contining too much water. Dr. Simpson read the instructions 
sent out by the Board of Health, and stated that these were in- 
tended not only to help the canner obtain a better product for 
canning, but also to instruct the grower to obtain better results. 
The proposition advanced of asking Governor Stephens to appoint 
inspectors favored by the growers was voted down, the general 
opinion being that the present: inspectors were doing their duty 
faithfully. Attorney Arthur M. Free, representing the Co-opera- 
tive Canneries, assured the growers that this concern would oper- 
ate to the capacity of its plant, and suggested that where canners 
had contracted for crops and had later refused to accept tomatoes, 
growers should try and market the output elsewhere and sue for 
the difference, if any. Plans for the formation of a tomato grow- 
ers’ association were laid at the meeting, and a committee was 
appointed to take immediate steps in this direction. This is as 
follows: L. H.. Albertson, chairman; T. J. Henderson, A, P. Free- 
man, J. W. Withers, F. Penton, Harry Scheuman and J. W. 
Porter. Another committee was appointed to inquire into market 
conditions, the condition of this year’s crop and the possibility 
of securing closer co-operation from banks in financing the pack. 
Bankers deny that they are refusing to lend aid, declaring that 
talk of this kind is coming from small packers who have pur- 
chased heavily of stocks at from $20 to $22 a ton and who desire 
to be relieved of their obligations. : ‘ 

Salmon Prices—The Alaska Packers’ Association has an- 
nounced opening prices on the 1920 pack of salmon as follows: 
No. 1 talls, Alaska‘ red, $3.25; kings, $3.00; medium red, $2.75: 
pinks, $1.50, and chums, $1.15. The price on Alaska reds is the 
same as last year, but medium reds are 25 cents lower, pinks 
75 cents lower and chums 95 cents lower. The pack this year will . 
be slightly smaller than in 1919, that of reds amounting to about 


1,500,000 cases for the Territory, but the demand is very weak, 
notwithstanding the Jower prices on most grades. 


Pineapples—Estimates of leading packers place the pine- 
apple pack of the Hawaiian Islands for the year at about 6,000,000 
cases. The output of Oahu is expected to reach 5,000,000 cases, 
that of Maui about 750,000 cases, and Kauai 240,000 cases. Up 
to August 20 the pack on Oahu has reached 3,777,714 cases, divided 
as follows: Hawaiian Pineapple Company, 1,304,616 cases; Libby, 
McNeill & Libby, 854,123 cases; Pearl City Fruit Company, 138,538 
eases; California Packing Corporation, 1,475,762 cases, and the 
Hawaiian Fruit Packers, 4,674 cases. The plant of the Hawaiian 
Pineapple Company recently broke the world’s record for fruit 
packing by putting up 38,004 cases of pineapple in a single day. 

Coast Notes—The Chinook Packing Company, of Seattle, 
Wash., commenced packing fall run fish on September 10. 


The Sea Beach Company, of Grays Harbor, Wash., has de § 
cided not to handle salmon this year, owing to the high cost of F 
fish and uncertain market conditions, 


The Alsea Bay Cannery, owned by S. E. Moore & Co., of 
Seattle, Wash., was destroyed by fire recently. This plant bas [9 
operated for a quarter of a century, handling fish, vegetables ani 
berries. 

V. H. Pinckney, of the California Packing Corporation, S# 
Francisco, and an authority on Latin-American trade relatiod’ 
has left for Mexico to investigate business conditions. He Ww 
recently appointed chairman of a special committee of the 8# 
Francisco Chamber of Commerce that will investigate the effects 
of foreign tariffs upon the trade of the: United States under the 
operation of the Jones Shipping Law. 2 

H. Jones & Co., the well-known Australian jam packers, wh? 
recently opened a factory in the Greater San Francisco, have 
formed an American corporation, with A. W. Palfreyman, pres 
dent; H, T. Peacock, vice-president, and H. B. Arnold, secretaly 
treasurer. “BERKELEY.” 
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Ee ESTABLISHED 1864 


BALTIMORE, MD. 
Solicit Your Business for 


 PACKER’S CANS 
SANITARY (Open Top) and CAP HOLE. 


Both Styles the Very Best Obtainable 
FIVE-GALLON SQUARE PULP CANS 
SYRUP CANS and PAILS — 


Friction Top—Record 


WAX TOP and FRICTION TOP OYSTER CANS 


UNEXCELLED MANUFACTURING AND SHIPPING FACILITIES 


W. W. BOYER & CO., Inc. 


BALTIMORE, MD. 
EDMUND Cc. WHITE, President 


l 

r 

v= 

is 

1S 

et 

QUALITY 
t 

at FirsT 

a 

ire 

N S Q] Z 

out N Z 

ided N Z 

Ly N Z 

i 

the 


MONDAY BY 


THE TRADE COMPANY 


PUBLISHED EVERY 


A. I. Jupez, . ° ° Manager and Hditor 
Baltimore and Commerce Sts., Baltimore, Md. 
Telephone St. Paul 2698 


THe CANNING TRADE is the only paper published exclusively 
in the interest of the Canned Food Packers of the United States 
and Canada. Now in its 44th Year. 


TERMS OF SUBSCRIPTION. 
Payable in advance, on receipt of bill. Sample copy free. 


Extra copies, hon: on hand, 10 Cents each. 
ADVERTISING RaTes.—According to space and location. 
Make all Drafts or Money Orders payable to THr TrapDE Co. 


Address all communications to THE TrapE Co., Baltimore, Md. 


Packers are invited and requested to use the columns of THE 
Canning Travbe for inquiries and discussions among themselves on 
all matters pertaining to their business. 


Business communications from all sections are desired, but 
anonymous letters will be ignored. A. I. JUDGE, Editor. 


Entered at Postofice, Baltimore, Md., as second-class mail matter 
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EDITORIAL JOTTINGS 


In these days of dull demand for canned foods the 
thoughts of the industry may well, and profitably, turn to the 
consideration of an export trade. What would it mean to this 
industry if we had a strong and constant export demand for 
our products? 


No need to answer that question, because any man with a 
grain of business sense can see that a constant export demand 
would serve as-a safety valve against such declines as we 
have at present; a stabilizer of the whole canned foods market; 


a shock obsorber that would prevent such conditions as we now 
face. 


Mr. J. K. Armsby presents an able article in this issue on 
this very question, and we commend it to the careful attention 
of our readers. With the single exception of one or two spe- 
cial articls in cannd foods—California fruits, milk and sal- 
mcn—the exportation of canned foods of the fruit and vege- 
table lines has been compaartively nil. There has never been 
any concerted effort on the part of the industry to work up 
and care for foreign trade, and that we have none is, there- 
fore, not to be wondered at. Now, however, the value of such 


a trade must come home to every canner in the business. 


True, a great many of the articles of cannéd food areé not 
packed in a suitable way to meet foreign demands and require- 
ments; but this is merely one of the phases which this industry 
must study and meet. If a good, steady foreign demand for 
canned foods is a desirable thing for the industry, as it un- 
doubtedly is, there is no good reason why the canners of this 


country cannot learn to wapply these demands in the way they 
must be supplied. 


Mr. Chas. H. Bentley, of the California Packing Corpora- 
tion, and who has done more along this line than any man in 
the industry, and is better acquainted with it than others, has 
said that his comapny looks upon it as the best business on 
their books, because it is constant and dependable, year in and 
year out, so long as their wishes are complied with as to style 
and quality of packing. But he pointed out that therein lies 
the difficulty; foreign trade cannot be considered as merely the 
absorber of any surplus from domestic demand. Its require- 
ments must be carefully provided for each year and in all 
cases. In other words, the canner who undertakes foreign 


trade must make it a fixed business and always be ready to 
meet it. 


In all lines of industry America has sadly missed her op- 
portunity to acquire and hold an immense foreign trade, fol- 
lowing the unexampled opporunity she had after the great 
war. It was all within her grasp ready and waiting the invita- 
tion to come here, and for the first time in our history we had 
the ships and the means of caring for this trade; but were too 


busy with our own affairs, and it would seem the opportunity 
has now passed. 


Baltimore’s harbor is crowded with idle ships awaiting 
cargoes which are not to be had; Hampton Roads, one of the 
largest and greatest roads in the shipping world, at the mouth 
of the Chesapeake Bay, is crowded with such ships until the 
horizon is blotted out by the forest of mosts and smokestacks— 
all empty and waiting in vain for cargoes. Up the James River 
are hundreds of such ships, out of commission, because the 
American business man failed to grasp the opportunity to 
secure a‘lion’s share of the world’s business while the world 
was eager and ready to give it to us. History will record 
this as one of the greatest oversights ever made by any na- 


tion, and our business will pay heavily-for having missed this 
chance. 


O. K. Davis, secretary of the National Foreign Trade 
Council, writing us recently said: “I think it is not generally 
‘known that foreign trade now forms 17% of our total com- 
merce; or that our productive capacity in many lines now 
exceeds domestic requirements. Naturally very few among the 
farmers and factory workers of the country realize that the 
produgts of their hands are sent abroad, and that their con- 
tinued prosperity and employment, in many cases, depends 
upon the maintenance or development of foreign trade.” Mr. 
Davis is very modest in his reference to the productive capacity 
of this country at preesnt; because we believe it can be easily 
demonstrated that, due to the war impetus, America nus 1n- 
creased her capacity for production to more than double the 
consuming ability of our home markets. This will be clearly 
shown as soon as labor begins to produce; as soon as labor has 
to work to hold its job, and that day is rapidly approaching. 
What are we to do with this surplus if we have not worked up 
a foreign trade? If we cannot ship it out of the country, it 
will mean either that we must cut down the working forces 
of our factories to half, thus throwing out of employment vast 
numbers of workers, or see the factories slowly but surely slow 
down and then close up for the want of a market. You saw 


what the canneries of the country could do under the urging 
of more food, when they told us that “food would win the 
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Thoroughly Revised and Up-to-date 


PRICE $5.00 WITH THE ORDER 
OR AT ALL SUPPLY HOUSES 


Factory Operations and Process Times 


THE ONLY BOOK NOW USED 
Learn How to Pack New Goods 


Published by 
THE CANNING TRADE 
Baltimore & Commerce Sts. 


Book You 
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Not Mere Claims, but 


Positive 
Pulping Facts 


HE record of accomplishment made by the Indiana Pulper in can- 
ning plants all over the country, conclusively proves its reliabiliy 
and steady performance, its low upkeep expense, its ability to 

secure more pulp from the tomato, and its tremendously greater capacity. 


One canner says ‘The Indianais paramount to any pulper we have 
ever had in our plant. We have been particularly impressed with the 
degree of dryness of residue and the simplicty cf construction which 
makes for both ease in operation and ease in cleaning.” 


“Another man says of 


THE INDIANA PULPER 


“We can get a greater amount of pulp and a finer product. The pulper 
is us good as the first day we used it. We will put in another Indiana 
next year.” The president of another big canning concern writes: 
“The three Indiana Pulpers have given us the very best service of any 
pulper we ever used. We did not lose a minute duing the tomato season 
on account of the machines refusing to work.” 


A GUARANTEED DAILY CAPACITY OF 10,000 BUSHELS OF TOMATOES 


This is a conservative estimate. One concern making a ten-hour 
test, pulped 32 tons of tomatoes per hour. This wasall that could be fed, 
put was not enough to determineits capacity. Another concern on test, 
obtained 20 to 25 gallons more raw pulp per ton of tomatoes than he ever 
— = any other pulper and claims to have used every make on 
the market. . 


THE PULPER—FINISHER 


For the small plant, handling up to 2500 bushels of tomatoes daily, 
The Indiana equipped with a finishing screen it isthe ideal equipment 
for both pulper and finisher. Used inthis way. the one machine does 
the work of two in one operation. In actual work in plants last season, 
the Indiana used in this way—producing finished product from the whole 
tomato at one operation—produced product which showed less bacteria 
and a smaller mould count than product put thru both a pulper and 
finisher of other manufacture. 


WRITE TODAY ABOUT AN INDIANA for next season. 


Other Langsenkamp products:—Copper Steam Jacketed Kettles, 
Standard Continuous Agitating Cookers, Rotary Washers, Tomato 
Crushers, Sanitary Desectiable Pumps Sorting Tables, Syrupers, Feed 
Water Heaters, Steam Traps. Gasoline Fire Pots, Brass Handy Gate 
Valves and enameled Lined Pipe. A request will secure complete infor 
mation on your needs. 


F. H. LANGSENKAMP 


INDIANAPOLIS, IND. 


Eastern Representative 
S$. 0. RANDALL'S SON 


Coast Representative 
ANDERSON-BARNGROVER MFG. CO. 
Baltimore, Md. 


San Jose, California 
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war.” There is no war more bitter than business competition, 
and what could be done, and was done, under a splendid spirit 
of patriotism, will again be done when competition again ap- 
pears. Agood foreign trade to this industry is just as im- 
portant as to any of the other industries, and it would seem to 
be the most important thing before the country today. 


It is going to take the best effort of every canner to insure 
a small tomato pack this season. Think it over. 


Reports are beginning to come in of small tomato packs, 
canneries shutting down, of tomato crops finished, and the 
latest: that California is thinking seriously of cutting down 
its tomato pack to a minimum; much of which is undoubtedly 
true, and we could wish that all of it were true. But the can- 
ner who cannot look ahead will see in this a grand opportunity 
to stretch his pack; to take some of the huge supplies of to- 
matoes about him, and run them up into cans to meet the 
short supply which he sees, and which he, foolishly, thinks he 
can turn to his monetary advantage. If this promised short- 
age in the tomato pack did actually occur, and if he were the 
only canner playing false to his business—or as he would term 
it “being smart’—he probably would make good money 
through having a good big pack. But the trouble is there will 
be hundreds of them doing the same thing—all playing smart, 
and when they get through they will find that they have over- 
packed the market; that instead of a short pack of tomatoes, 
so badly needed now, they have produced a big pack of toma- 
toes, and instead of making money they will “lose their shirts.” 


Never mind what the other fellow is doing. You, Mr. To- 
mato Canner, see that you pack as few tomatoes this season, 
and pack the cans as full of tomato meat as you possibly can. 


-not grow tomatoes this season—and look at the result. 


Try fora record low pack, not a record large pack, if you want 
to keep the sheriff from your door. There will be more 
canned tomatoes than the market needs, even with the best 
efforts to hold the pack down; a fact we are firmly convinced 
of and you will do well to keep that fact in mind. Some to- 
mato crops have been killed, but ‘‘the tomato crop”’ will not be 
dead until the snow flies. Tomato growers swore they would 
And 
tomato canners will can tomatoes as long as there are toma- 
toes to can. 


AMERICAN MEAT PACKERS ASSOCIATION TO MEET. 


The meeting of the Institute of American Meat Packers 
to be held September 18, 14 and‘15 at Atlantic City, N. J., will 
deal with a large number of very important problems affecting 
not only the meat industry, but all the allied industries. The 
discussions will therefore be followed particularly by the vari- 
ous food product industries and the canning, chemical and 
pharmacal, leather and leather products, refrigeration and stor 
age, catering and hotel and textile industries. A’ number of 
prominent speakers will address the convention, which will be 
attended by representatives of practically all the packers in all 
parts of the country, according to an announcement by Thomas 
E. Wilson, President of the Institute. 

The meat industry and those allied with it are now facing 
very serious problems. It is said that: producers have been 
marketing cattle below the cost of production and that many 
packers report losses on beef. The Institute declares that such 
a situation, if continued, may result in decreased production of 
livestock, vitally affecting many lines of business. 

The scores of companies which will be represented at At- 
lantic City constitute the largest industry in the United States. 


SWEET CORN—The Leonard Narrow Grain 


Immediate Shipment 
Canners’ Varieties of Peas, 1919 Crop 


WHOLESALE SEED GROWERS 
GENERAL OFFICES ns 
226-228-230 WEST KINZIE. STREET 


CHICAGO 


SEAL OF THE 
SANITARY 


THIS SEAL stands for 
clean and wholesome 
foods, prepared by 
scientific methods, in 
clean kitchens. It does 
not stand for grade. 
Nature produces and 
canners must prepare 


several grades from.. - 


which you can select in 
buying. 


NOTE CAREFULLY: The 
National Canners Association 
has organized an eflicient in- 
spection service for the purpose 
of assuring satisfactory sanitary 
conditions and clean, sound 
food products, canned either in 
tin or glass. 

Any canner may subscribe to 
the Inspection and Advertising 
Service and by complying with 
the Association requirements 
may secure the privilege of 


is products. 


pen the Seal on each can of : 


A nation-wide organization tormed in 1907, consisting of pro- 
ducers of all varieties of hermetically sealed canned foods 
which have been sterilized by heat. It neither produces, buys, 
nor sells. Its purpose is to assure for the mutual benefit 
of the industry and the public, the best canned foods 
that scientific knowledge and human skill can produce. 
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The Sterling Mark 


-National Canners Association 


tan sterling mark on silver helps sell it. 


Many manufacturers make and sell silver- 
ware under many different names and designs, 
but if it meets standards of purity, it bears the - 
mark Sterling—a guide to the buyer--a help to 
the seller. 


The Inspection Seal of the National Canners 
Association is a Sterling mark on canned | 
foods. No matter what the brand—whether 
under the canner’s or the wholesaler’s label— 
if it has passed the requirements of the Daily 
Inspection Service it may bear the Seal. Mil- 
lions of men and women will learn the mean- 
ing of the Seal through extensive national ad- 
vertising, beginning next January. They will 
be interested in this Sterling mark on Canned 


Foods. 


NATIONAL CANNERS ASSOCIATION, Washington, D. C. 
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Wanted and For Sale. 


This is a page that must be read each week to be appreciated. You are unlikely to be interested every week, in 
what is offered here, but it is possible you will be a dozen times in the year. If you fail to see and accept 
your opportunity your time is lost together with money. Rates upon application. 


For Sale— Machinery. 


FOR SALE—In stock for immediate shipment— 
Boilers, Engines, Pumps, Tanks and Stacks; new and re- 
built. Address Louis A. Tarr, Inc., 203 W. Conway St., 
Baltimore, Md. 


For Sale—Miscellaneous—Contd. 


FOR SALE—Approximately 86,000 No. 2 Cap Hole 
Cans, 2 1-16 openings, with solder-hemmed caps, loaded 
in car for spot cash and quick sale, $1,250.00. King 
Pharr, Cathering, Ala. 


For Sale—Miscellaneous. 


FOR SALE—20,000 Five-eighths heavy brace baskets. 
Frice on application. Address W. E. Robinson & Co, 
Belair, Md. 


FOR SALE—Knox Corn Hangers, three to four 
thousand in good condition at five cents each. Write or 
wire Leonard Seed Co., Chicago, IIl. 


FOR SALE—Thirteen 8-foot Sections Gravity Con- 
veyor, 14 inches. wide, rollers 6-inch centers, at $2 per 
foot. One 90 Degree Curve, with guard rail, $20. Made 
by Enterprise Engineering Co., New York. In use only 
about three weeks. Have no further use for same. 
Greenabaum Bros., Inc., Seaford, Del. 


FOR SALE—Box Nailing Machines, 
6—Track Doig No. 3 Nailing Machines (2), $475 each. 
%—Track Doig No. 3 Nailing Machine, $500, 
8—Track Doig No. 4 Nailing Machines (2), $550 each. 
10—Track Morgan Nailing Machine, $700. 
Chas. N. Braun Machinery Co., Ft. Wayne, Ind. 


FOR SALE—Two Thermokettle Copper transporta- 
tion tanks of 700 gallons and ‘1,025 gallons capacity. 
Never used; one model 7 Cream Production Co, Milk 
Condenser, slightly used, good condition ; one Berlin Milk 
Sterilizer, slightly used, good condition. At low prices. 
P. E. SHARPLESS CO., 819 N. 1ith St., Philadelphia, 
Pa. 


FOR SALE—About 5,000 knocked down corru- 
gated 4 doz. No, 1 cartons. All cartons are full slotted 
tops and bottoms and are 220 Ibs. Mullen test, made by 
the Mid-West Box Co. We also offer a lot of shrimp 


trawl nets, as well as a quantity of new webbing, 134 in. 
stretch measure, No. 9, 12 and 15 thread. The above 
Address Box A-802, care 


will be sold at bargain prices. 
of the Canning Trade. 


FOR SALE—Choice, carefully rogued, hand-picked, 
new crop Wisconsin grown Alaska Peas, very choicest 
seed stock for the canner. Also limited quantity Mich- 
igan grown seed beans, green pod and wax. Address 
Box A-810 care of The Canning Trade. 


FOR SALE—1 Invincible Corn Husker, 1 G. E. 50 
K. W. Generator, 1 60-horsepower Center Stroke Erico 
Engine, 1 Livingstone Rotary Tomato Washer (new). 
Carload 5-lb., 15-Ilb. and 30-Ib. Jelly Pails ; quantity Crown 
Catsup and Chili Sauce Bottles, also S. C. & Phoenix 
Finish Jam Jars; quantity catsup cases and other bot- 
tling supplies. No. 2, No. 3 and No, 10 Sanitary cans 
and cases. Send for full list. Address Box A-809, care 
of The Canning Trade. 


The Book You Need 


A Complete Course 
in Canning 


Published by 


THE CANNING TRADE 
Baltimore, Md. 
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Wanted—Miscellaneous. EMPLOYMENT EXCHANGE. 


WANTED—One second-hand Labeling Machine, SITUATIONS WANTED. 


adjustable for No. 2, 24% and No. 3 cans. For immediate 
shipment. Address Quitman Packing Co., Quitman, Ga. 


WANTED—Position as General Superintendent, with mechan- 
ical and managerial ability. Have had many years’ experience 
in the canning industry in all its lines. Wish to connect with some 
progressive house. Address Box B-807, care of The Canning Trade. = 


For Sale--Factories 


FOR SALE—At a bargain, a well-equipped Tomato 
and Fruit Cannery, including an international Dehy- 
drator for fruits and vegetables. Address Arlington Can- 
nery, Arlington, Calif. 


FOR SALE—Canning Factory, Jessup, Maryland— 
B. & O. R. R.; 15 miles from Baltimore—including large 
two-story warehouse, good sheds, also two large houses 
for employees. Two and one-quarter acres of ground, 
wagon scale, two boilers, two engines, two good large 
wells, water tanks, steam and water piping. Plant wired 
for electric light. Attractive price. Tomatoes, stringless 
beans, peas, sweet potatoes, etc., can be contracted for in 
immediate neighborhood. Address Chas. G. Summers 
& Co., Baltimore, Md. : 


FOR SALE—New cannery, in operation for third 
year. Building 14% stories, 40’x80’; peeling shed 
40’x50’, equipped with all new modern machinery: Mon- 
arch Steam Scalder, Ayars Rotary Filler, Exhauster, 
Closing machine, Steam Hoist, 3 iron kettles, boiler, 
artesian water, water tank, pipe connections. Located 
at Smith’s Wharf, Va., on Potomac River, 15 miles from 
Fredericksburg. Parties interested can see cannery in 
operation, now canning tomatoes. Sufficient acreage in 
immediate neighborhood can be contracted for tomatoes 
or other vegetables. Sufficient local labor to operate plant. 
Present owners not situated convenient to operate. At- 


tractive price. Address Cottage Packing Co., Montross, - 


Virginia. 


WANTED —Position by an all-around Canner and Vinegar 


Maker. 25 years’ experience on fruits, vegetables, condi- 


ments, jams, jellies, pickles and specialties. Eastern, Southern 


and Western experience. A-1 reference. Address Box B-791, 
care of The Canning Trade. 


WANTED—Position as Sales Manager, with large canning 
company or canned foods department of up-to-date brokerage 
house. At present sales manager of large canning company, 
and desire change for personal reasons. All replies in strict 
confidence. Must be worth while proposition or do not waste 
time writing. Address Box B-803, care the Canning Trade. 


WANTED—Position as General Superintendent, specialized 
in the equipment and economic operation of food-packing 
plants; record of fifteen years association with largest canners 
throughout the country; with executive ability to successfully 
handle labor. Complete knowledge of the canning industry. 
Seeking new connection with large, progressive concern which 
will afford an oportunity to demonstrate the ability of a high 
grade man. Address Box B796, care The Canning Trade, 


HELP WANTED. 


WANTED—A thoroughly competent Process man, who is 
familiar with packing the Southern Sweet Potato. None other 
need apply Must be on the ground ready for work by Septem- 
ber 18th, Address Quitman Packing Co., Quitman, Ga. 


WANTD—High-class representative for a large packing 
house to coo-perate with and handle wholesale grocery trade. 
house to co-operate with and handle wholesale grocery trade. 
treated strictly confidential. Permanent position. State age, 
experience and salary to start. Address Box B-811, care of 
The Canning Trade. 


We are headquarters 
for the best of every- 
thing in 


JEROME SEED CO. 


CAMBRIDGE, N. Y. 


SEED 


used by Canners 
Everywhere 
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THE CANNING TRADE. 


PULPER 


We sold a bunch of them 


at the Convention 
DID YOU GET YOURS? 


IT_ FINISHES 
CATSUP 


rorse > THE 20th CENTURY MACHINERY CO. 


BEAN SAUCE 


FRUIT BUTTERS _ MILWAUKEE, U. S. A. 


PUMPKINS 


The 20th Century Centrifugal 


19 LB. CANS 

YOU DO NOT EXPERIMENT WHEN MADE FROM BEST RAW MATERIALS 

YOU USE THIS FLUX. UNDER PROPER FORMULA. 
THE STANDARD FOR TWENTY YEARS. QUALITY ALWAYS THE SAME. 
— MANUFACTURED ONLY BY — 
THE GRASSELLI CHEMICAL COMPANY 
MAIN OFFICE CLEVELAND, OHIO s 
FOR SALE AT FOLLOWING BRANCHES AND AGEN 

New York Boston, Mass. Milwaukee, Wisc. 8. O. Randall's — THE GRASSELLI CHEMICAL CO., LTD. 
Cincinnatti, Ohio Chicago, St. Paul, Minn. Baltimore Toronto, Ont. Sesieidlh ti 
Birmingham, Ala. St. Louis, Mo. Philadelphia, Pa. C. W. Pike Company m 4 “ 
Detroit, Mich. New Orleans, La. Pittsburgh, Pa. San Francisco Hamilton, Ont. 


Wilful Waste Makes Woeful Want 


Use Non-Spill Double Seamers The ‘‘Angelus’”’ are Best 


Angelus Sanitary Can Mach. Co. 


+ 


282 San Fernando Boulevard Los Angeles, Cal. 


PUMPKINS 
— 
| RY 
— 


(*)H. H. Taylor & Son. 


CANNED VEGETABLES 
Balte. 


ASPARAGUS*—(California) 


“ White, Large. Out 4980 
Green, 455 
“White, Medium... ...... 400 
Green, ~450 375 


2, In Sauce........ 12% 125 
“ -8, In Sauee........ 150 15 

BEANSt—No. String, Standard Green % ‘ 

“ 2 Stringless, Std............ 115 138 
* “ 2 White Wax Standard ...... Out 
“  gstandards..... 2 00 


CORNI—No. 2, Std. Evegr., f.o.b. Balto. 125 Out 
gtd. Evgr., f.0.b.Co.... 115 —...... 

Std. Shoepeg f. 0. b. Co. 1 25 
std.Shoepegf.o.b.Balto. 135 ___...... 

 Ex.8td.Shoepegf.o.b.Co.1 45 Out 


Std. Maine Style Balto. 115 1 26 
Std.MaineStylef.o.b.Co. 1 15 

Ex. Std. Maine Style... 1 25 
“Fey. Mn. Style f.o.b. Bal. 


HOMINY!—No. 8. Lye. 
3, Standard, Split......... 1 20 


MIXED VEGETA-) No. 


275 
AB 
10, 495 
sAUERERAUTY “Wo. 
SPINACH!—No. 8, Standard............ 19 205 
_f.0,b’coast 
3%. Cal 0.b’coast 1 70 42 


CANNED FOOD PRICES 


Prices given represent the /owest figure generally quoted for lots of wholesale size, usual terms f. o. b. 
Baltimore (unless otherwise noted) and subject to the customary discount for cash. 
canners get higher prices for their goods; some few may take less for a personal reason, but these 
prices represent the general market at this date. 


Baltimore figures corrected by these Brokers: ({)Thos. J. Meehan &Co. (t)Jos. Zoller & Co., Inc. 


**** Many 


(§)E. C. Shriner & Co. 


New York prices corrected by our special Correspondent. 


SUCCOTASH!—No. 2, Green Beane...... 160 1 


New York State........000. 
SWEET POTATOES!-No. 2, Standard Out 1 


TOMATOES!-No. 10, Fancy, f.o.b. Bal. Out 


“ 10,\ 


CANNED VEGETABLE PRICES—Continued. 
Baltes. N.Y. 


No. 3 8td.f,0.b.Balto Out 210 


“Std. f.0.b.Co.1 70 Out 


- Stand, “ ....... 

“2 
= Seconds, “ Balto. ...... ...... 
“ 9, Stand., “ 
oa Cal. 10s..... 5 25 
TOMATO PULPI-No. 10, Standard....... 

CANNED FRUITS 

APPLES—No. 10, Me. 450 
10, Mich Out 


Cala. Stand....... 4.50 
BLACKBERRIES{—No. 2, Standard...180 Out 
3, “ Out 
Preserved... Out Out 
“ 2,In Syrup....22 Out 
BLUEBERRIES—No. 10, Maine............ .... 
CHERRIES§—No. 2, Seconds, Red.........215  ..... 


Yellow 340 390 
“ Selected, Yellow... 400 Out 

Seeonds, White.....225 230 

“Pies Unpeeled........150 180 

No. 10, “ Unpeeled........ 52% 650 

Peeled............ 800 82 
PEARSt—No. 2, Seconds in Water... 
Standards “........ 

in Syrup...... 200 Out 

“ 8, Seconds in Water........... Out 


CANNED FRUIT PRICES—Continued. 
Balto. N.Y 
PEARSt—No. 3, Standards in Water..... 1 75 


PINE- No. 2, BahamaSlicedExtra Out Out 
APPLE*- “ Grated * Out 
2%, Hawaii Sliced Extra ...... 5 26 


RASPBERRIES§—No 2, Black Water..300 3 15 
Red -300 320 
Black Syrup. 350 3 75 
Red .85 8% 
STRAW- No. 2, Ex. Stan. Syrup....350 6 2% 
BERRIES§— Ey Preserved.............. 385 Out 


10, Standard Water......13 00 14 00 


CANNED FISH 
HERRING ROE*—No. 2, Standard 


LOBSTER*—1-lb. Flats, 4 doz.............. 
2-Ib Flats, 8 doz............ 5 25 
OYSTERS§— 5-oz. Standardas................ 19 
5 402. 18 


SHRIMP}—No. ry Wet or Dry... 
10 


CANNERS’ MET 


PIG LEAD—Omaha or Federal. ieg: 8 00 
%x% 9x10 8xi 
SOLDER—Drop and Bar...... 
Wire Segments... 

TIN PLATES F. 0. B. MILL 
14x20, 107 Ibs., Base Coke Tin 
“14x20, 10 be, Coke Tin 


No. 2% White Mammoth.$Out 5 % : 
“  @reen, 5 00 ut 
| 
Tips White 8q ... 4 60 Stand., Balto 4 50 Grated Extra 315 
“ . “ Green, 8q.... 4 35 + 25 3, Sani. 5% in. Cans ...... Out “ 10, Shredded Syrup.. ae = 
0 “ astern Pie Water... Out —_..... 
BAKED BEANSt-No. 1, Plain.............. Stand., 130 140 2 
10, Out Out 
10, Porto 1000 11 50 
BEETS{t—No. 3, Small, Whole............ 1 66 170 APPLES!-No. 10. /Md,, \ f.0.b. Co........ 5 00 Out Standard... 2 60 Out 
“ “ 1, Extra Preserved....215 Out 
OM 10,( Pa., )f.0.b. Balto...5 00 5 95 
“ “ “ ee White...... Out 
“ Fancy f.o.b. Countv...... 1 30 Out Red Stand. Water........ Out 3 on 
Extra Std. Western........ ...... Out White “  Syrup....... 300 -3 10 
GOOSEBERRIES§—No. 2, Stand...........185 190 
PEACHES*—No. 2%, Cal. Stand. 3 90 
2%, “ Ex. Std. “ 4% 4 5 “4 on 
PEASt 2s—No. 1, Sie PEACHESt—No. 1, Ex. Sliced Yellow 180 1 90 " 
No.1, EJ Stds. No.4Sieve 95 100 
“ Ex. White. 3 35 RO 
Ex.S8ftd. 2 1% 130 5tol0tons 1to4tons 


40 THE CANNING TRADE. 


American Can Company Can Prices 


Owing to existing railrcad conditions 
affecting supply of tin plate and de- 
livery of cans, all prices for packers’ 
cans are hereby withdrawn by 


AMERICAN CAN COMPANY. 


| CAN NERS’ PASTES 


Continental Can Company, Inc. 
will quote prices on Cans upon | 
application. 


For all methods of labeling 


THE QUALITY AND SERVICE 
YOU WANT 
AT SATISFACTORY PRICES 


The Commercial Paste Co. 


COLUMBUS, OHIO 


Fidelity Can Company 


Baltimore, Md. 


Prices Quoted on Request 


STEAM BOX 


With Improved 
Hinged Door, 
Making the work 
Lighter and Quicker 


Edw. Renneburg & Sons Co. 
Machine and Boiler Works 
2639 Boston St. Baltimore, Md. 


Works: Atlantic Wharf, Boston St. and Lakewood Ave. 


} 
7 
{ 
4 
\ 
5 4 
= | 
: | 
\ 
5 
5 
Prompt Shipment Guaranteed 
‘ 
‘ 


WHERE TO BUY= 


———the Machinery and Supplies you need and the Leading Houses that supply them. 


making 
Machinery. 


scalding, picking, etc. 
Rol Robins Baltimore. 


BELTS, carrier, wire, etc. 
ua Porte "Mat & "La Porte, Ind. 
Jean Cleaners. See Cleaning & Grading Mchy. 
3Zeans, Dried. See Pea an n Seed. 
Belting. See Power Plant Equipment. 
3erry Boxes. See Baskets, wood. 


ne Co a em, N > 


Baltimore. 
"Bee Pumps. 
BOILER COMPOUNDS. 


Dixon Crucible Co., Jersey oF . J. 
Chemical Co., fort veland, fo. 


BOILERS a ENGINES, steam. 
H. W. Caldwell & Sons go Chicago. 
K. Robins Co. 
Bote Cepping Machines. "Bottlers’ Mehy. 
ottle Caps. 
Bottle Cases, wood. See Bo 
Bottle Corking Machines. Bee 
Bottle Fillers. See See Bottlers’ Mch: 


BOTTLERS’ MACHINERY. 
Co. innati, O 

r eter nec: nna le 
20th Century Mchy. Co., Milwaukee. 


BOTTLERS’ 
Sart Kister Cineinnatt, Ohio. 
oenix rmetic 
20th Century Mchy. Wis. 
Bottle Screw Caps. Caps. 
Box Nailing 


BOXES, and Shooks 
Baltimore Box & Shook Co., 
Canton Co., 
H. yer Baltimore. 
Embry Box Co., Louisville, Ky. 
Rittler Box Co., Baltimore 
Boxes, corrugated paper. See Corrugated Pa- 

per Products. 


wer can. See Labeling Ma- 


wood. 


BROKERS. 
C. L. Jones & Co., Chicago 


J. M. Paver C 
Seggerman Bros., New 
Zoller Co, "Baltimore, 


Buckets and Pails, fibre. 
ainers. 

a and Pails, metal. See Enameled Buc- 

Buckets, wood. See Cannery Supplies. 


Robins 


BY-PRODUCTS, machinery. 
Edw. Renneburg & Sons Co., senna. 
Burning Brands. 
Cabbage Machinery. See Kraut Machinery. 
Can Conveyors. Sea Conveyors and Carriers. 


Mack hin. Salem 
Ayars Mac Co., 
20th Centur ‘Men, Co. 
Can Fillers... See ng 
CANMAKERS’ MACHINERY 
Ams Machine Co., Max, Ni 
San. Can Mchy. 
BW. lige Co. Br Brook 
mn Can Mch 
john Mitchell “Baltes 


ttle-Astoria Iron Seattle, Week. 
Be Itimore. 


‘Stam rs and Markers. 
Stamper Manufacturers. 


Wis. 


CAN OPENERS. 
Goodell C 


Can Testers. 


Markers 


Consult the advertisements for details. 


CANS, tin, all kinds. 
American Can Co., New York. 

Atlantic Can Co., Baltimore. 

W. W. Boyer & Co., Baltimore. 


Continenta: Can Co., 8 N. Y. 


Fidelity Can Co., 

Heekin Can Co., Cincinnati Ohio. 
Phelps Can Baltimore. 
Southern Can Co., Reltimore. 
Wheeling Can Co., ig. W. Va. 
Cans. fibre. See Fibre Containers. 


CAN-WASHING MACHINES. 
Merral Bros., Morral, O. 


Capping Machines, bottle. See Bottlers’ Mchy. 


CAPPING MACHINES, soldering. 
Ayars Machine Co., Salem, N. J. 


Machines, solderless. See Closing 


chines. 

Capping Steels, soldering. See Cannery Swpis. 
CAPS, bottle, jar, tumbler, etc. 

Phoenix Hermetic Co., Ch cago 


CARRIERS and CONVEYO gravity. 
Karl Kiefer Mach. Cincinna’ Ohio. 
Mathews Gravity Carrier Co., Elwood City, Pa. 
20th Century er. Co., Wilwaukee, Wis. 
Cartons. See Paper 


Catsu For the 
4 y; for bo see 


“eit Conveyors. = Conveyors. 
for elevating, 
Checks, employees’ time. See Stencils. 
Choppers, food, fruit, mince 
Chutes, Gravity Spiral. See Carriers. 
Cider and Vinegur Makers’ Supplies. 


CLEANER & CLENSER 
J. B. Ford Co., Wyandotte, Mich. 


CLEANING & GRADING MACHINERY, 


Huntley Mfg. Co., Silver Creek, N. Y. 
OLEANING & MACHINERY, 


— bean, 
Huntley Mfg. Co., 8 N. 
Scott Co., Mimore. 
Cleaning and Washing a bottle. 
See Bottlers’ Machine 
Machines, can. Washers. 
Clocks, process time. See Controllers. 
Ams Machine Co., Max, York city: City. 
Angelus San. Can Mche. Los Cal 
EB. Con N. Y¥. 
Cameron Can Mch gh 
Bee "Works, Bea 


er Coils. 
Machinery. See 


COLORS, Certified for foods 
National .niline & Chemical Co., New York. 


CONSULTING EXPERTS on canning. 
National Canners’ Agsn., G 


CONVEYORS & 
W. Caldwell & 
La Porte Mat & Mf, 
Mathews Gravity Carrier Co., Elwood City 
20th Century Mchy. Co., waukee, 
Wis. Chair Co., Port Washington, Wis. 


k retors. See Kettles, process. 
Cookers a Fillers, corn. She Corn Cook- 
Coolers, vegetable and fruit canners. 


COPPER COILS for tanks. 
Copper & Works, Hamilton, O. 


ianapolis, 
Copper J Lan See Kettles, copper. 


0. 
A. R. Robins & Co., Baltimore. 
Wis. gh Co., Port Washington, Wis. 
orral Bros., 
A. K. Robins & Co., ae 
CORN DRYERS 
Interetate Corn Hanger Co.. Ta. 
CORN HUSKERS and §S 
Mfg. Co., Silver Y. 
Morral Bros. 
Husker Co. 
rn Mixers and 
Fillers. 


mveying. See Cen- 


CORN SHAKERS (in the can). 
Ayars Machine Co., em, N 


CORN WASHING MAC 
Peerless Husker Co., Buffalo. 


CORRUGATED PAPER PRODUCTS. 
(Boxes, Bottle ote.) 

The Container — Chicag 

in Paper" Co., Sandusky, Ohio 

Rochester, N. Y. 

. Litho Co., Norwood, Ohio. 
Can Counters. 

See Speed R 


CRANES and in machines, 
4. K. Robins & C altimore. 
Siuclair-Scott Co., Bal timore. 
Zastrow Machine Co., Baltimore. 


CRATES, Iron 


Process. 
Edw. Renneburg Sons Fn Baltimore. 
Zastrow Machine Co., Baltimore. 


TIN (for C ete.). 
American Can Co., N New "York. 
Southern Can Co. 

Dies, can. Mchy. 


DISTRIBUTING SYSTEMS, 
H. W. Caldwell & Son Co., Chica 
Double-Seaming Machines. See 


DRYERS, 
Edw. 


ELEVATORS, Warehouse 
Employees’ Time Checks. See Stencils. 
ENAMELED BUCKETS, PAILS, etc. 
A Robins & Co. Baltimore. 


Steam. Boile: 
Enameled- -lined k ettles. and 


losing Mchs. 


Sons Baltimore, 


EVAPORATING MACHINERY. 
Edw. Renneburg Sens Co., Baltimore. 


UST BOXES. 
Ayars Machine Co., Salem, N. J. 
Peeriess Co., Buffalo. 
A. ins & Co., Baltimore. 
Sprague ‘Gang. Mchy Mchy. Co., Chicago. 
actory Stoo See Stoo 
Factory Supplies. See Cannery Supplies. 
Machinery. 
Fertilizers. 


for food (not her- 


sealed). 

The Contaiaer Club. 

Hinde & Dauch Peper Co., Sandusky, Ohio. 


FINKE PRODUCTS, boxes, boxboard, ete. 
The Container Club. Paper to. 


Hinde & Dauch Paper Co. 

ing and Cookers. 

Filling Mches, bottle. See Bottlers’ Mchy. 
FILLING MACHINES, can. 

Ayars Machine Co., Salem, 


Huntley Mfg. Co., Silver 
lefer Machine 


Co., 
Filling Machine, syrup. 
chines. 


MACHINES, catsup, 
ns 


Sinclair Seott Co. 


FL sold 
Grasselli Chemical Co. Ohio. 
Food Choppers. See Cho 
Friction Top Cans. See tin, 
Fret See Cleaning and Grading 
chy, fru 
Fruit Parers. See Paring Machines. 


PITTERS and 
The ne Goodell Antrim 
Huntley ‘cae 
e 
Gauges. pressure, time, etc. See Power Pianat 
quipment. 


HOW. well & Son Co., Chicage. 


41 
Cutters, corn. See Corn Cutters. 
Cutters, kraut. See Kraut Machinery. eae 
Cutters, string bean. See String Bean Mchy. Seog ee 
Dating Machines.. See Stampers and Markers ieeen 
0. 
8. 
Ma. Cincinnati, Obie. 
, Pa. Morral Bros., Morral, Ohio. gna 
Wis. A. K. Robins & Co., Baltimore. 
continuous, 20th Century Meh . Co. Wis. 
ntle . Co. 
Robins & Co., Chicago. See Syruping 
k City. 
ngeles, Cal. 
CORN COOKER-FILLEBS. 
Ayars Machine Co., Salem, N. J. 
an acquers. 

CANNERY SUPPLIES. 
Ayare Machine Co., Salem, N. J. 

e Goodell Co., Antrim, N. H. Pee 
A K. Robins & Co., Baitimore. geo 
Sinelair-Scott Co., Baltimore. 
Sprague Cang. Mehy. Co., Chicago. . 
Zastrow Machine Co., Baitimore. 
Canning’ Experts. See Consulting Experts. 


ies WHERE TO BUY—Continued 


GENERAL AGENTS for Mfgre. 

A. K. Robins & Co., Baltim 

R. Stickney, Portland, Me. 

Generators, electric. See motors. 

Glass-lined Tanks. See Tanks, glass-lined. 

Governors, steam. See Power Plant Hquip. 

Grading Mches. See Cleaning and Gr’d’g Mchy. 

Gravity Carriers. See Carriers and Con- 
veyors. 

Green Corn Huskers. See Corn Huskers. 

Green Pea Cleaners. See Cleaning and Grad- 


ing Mchy. 
Hoisting and Carrying Mches. See Cranes. 


HOMINY MAKING machinery. 
20th Century Mchy. Co., Milwaukee 
Hullers and Viners. See Pea Hullers. 
Huskers and Silkers. See Corn Huskers. 
Hydrometers (for: ‘determining the Density 
of Syrupers, Brines, etc.) See Cannery Supplies. 
Ink, can stamping. | See Stencils. 


INSURANCE, canners’, 

Canners’ a By Lansing B. Warner, 
Ch: 

Jacketed Kettles. See Kettles, copper. 


ACKETED PANS, steam. 
Copper & Brass Works, oO. 
. Langsenkamp, Indianapolis, i 
Jars, fruit. ae Glass Bottles, etc. 
Juice Pum See gs 
Kerosene “Burners. Burn 
Ketchup Fillers. See Bottlers’ 


KETTLES, copper, or jacketed. 
Hamilton & Wks, Hamilton, O. 
ngsenkamp, Indianapolis, 

Kettles, enameled. See Tanks, glass-lined. 


KETTLE: 
Ayars Co. Sale: J. 
Edw. Rennebur & Sons "to ‘Baltimore. 
A. K. Robins Co., Baltimore. 
Mchy. Co., 


KNIVES, miscellaneous. 
Goodell Co., Antrim, N. H. 
A. K. Robins & Co., Baltimore. 


KRAUT MACHINERY. 
Jobn E. Smith’s Sons Co., Buffalo, N. Y. 


LABEL Manu 
H. Gamse & Co., 
R. J, Kittredge Co., 
Simpson & Doeller 
Stecher Litho. Co., ochester, a 
U. S. Printing & "Litho, Co., Norwood, Ohio. 


nap Baltimore, Md. 
Bosra, O 

LABORATORIES for anal. of 
National Canners Asso., Washington.” 
Markers, can. See Stampers and Mar 
Marking Ink, pots, etc. See a 
Marmalade Machinery. See Pulp Machinery. 


Meat Canning Machinery 
Meat Choppers. See Choppers. 


MILK CONDENSING & CANNING MCHY. 
Ayers Machine Co., Salem, N. J. 
H. Stickney Portland, Me. 
“Century "ich hy. Co., Milwaukee, Wis. 
Wis. Chair Co., Port Washington, Wis. 


UPPLIES, Pulleys, Etc. 
H. Caldwell & Sons Co., “Chicago. 
Molasses | Filling Machines. See Filling Ma- 


Nailing Machines. See Box Nailing Machines. 


OYSTER CANNERS’ MACHINERY. 
Edw. Renneburg & Sons Co., Baltimore. 
Packers’ Cans. See Cans. 
Pails, tubs, we., fibre. See Fibre Containers. 


PAINT. 
Jos. Dixon Crucible Co., Jersey City, N. J. 
Paper Boxes. See Corrugated Paper Products. 
Paper Cans and Containers. See Fibre Con- 


tainers. 
Paring Knives. See Knives. 


PARING MACHI 
The Goodell Co., .. N. H. 
Sinclair-Scott Co., Baltimore. 


PAST canners’ 
Adex Mie Co., Baltim 
Paste Co. Columbus, oO. 
. Knapp Co., Baltimore. 


PEA and BEAN 8 
D. Landreth Seed coi Bristol, Pa, 
Leonard Seed Co. Chicago. 
3. B. Rice Seed Go., Cambridge, N. Y, 


CANNERS’ MACHINERY. 
Ayars Machine Co., Salem, N. J. 
untley Mfg. Co., Silver soon N. Y. 
entu chy. Ce., wwaukee, Wis 
wie. Port is. 
Pea Harvesters. See Farming Machinery. 


Pea Hullers and Viners. 
Chisholm Scott Co., Columbus, oO. 


Pea Vine Feeders. 
Chisholm Scott Co., Columbus, 0. 


PEELIN 
Goodell ot Antrim 
Peach and Cherry 4 N, See Fruit Pitters. 


PEELING 
Goodell Co., Antrim, N. H. 
Sinclair Scott Co., "baltimore. 


Ayars Machine Co., Saiem, N. J. 
Ferierased, Sheet Metal. See Sieves and 


Picking 1 Roane, Baskets, etc. See Baskets. 
—- Belts and Tables. See Pea Canners’ 
chy. 


PINEAPPLE MACH 


Pia See Scales. 
Picking Belts and Tables. See Pea Canners’ 


POWER PLANT EQUIPMENT. 
H. W. Caldwell & Son Co., Chicago. 
Joseph Dixon Crucible Co., Jersey City, N. J. 
Power Presses. See Canmakers’ Machi 
Power Transmission Mchy. See Power Plant 
equipment. 


PRESERVERS’ MACHINERY. 
Karl Kiefer Machine Co., Cincinnati. 
20th Century Mchy. Co., Milwaukee, Wis. 


PULP MACHINER 
F. H, ‘Ind jana polis. 
‘ Co., Baltimore. 


imore. 
20th Century Mchy. Co., Milwaukee, Wis. 


PUM air, water, brin 
Ams Machine Co, Max, New 4 York City. 
Spaulding & Metcalf, Philadelphia. 
Regulators for C See 


Cleaner and Cleaner. 


open top 
Sardine pen an 


See Cleaning 


See Cans. 
Scisnors. See Knives. 


5 yg CLEANER & CLEANSER . 


Ford Co., Wyandotte, Mich. 


SCALDERS, tomato, etc. 
Ayars Machine &- Salem, N. J. 
Huntley Creek, N. Y. 
‘o., B 
Scalding Picking "See Baskets. 


Press 
Screw Ca bottle. - See Cape. 
Sealing achines, bottle. See 
Sealing Machines, cans. 
Machines. 


SEEDS, canners’, all varicties. 
D. Landreth Seed’ Co., — Pa. 
Leonard Seed Co., Chica, 


J. B. Rice Seed Co., Cambria N. Y¥. 
Separators. See Pea Cannin y. 
SHEE METAL WOR 
Can Mcehy. Chine o, In. 
Sbooks. See Boxes, Coteago 
SIEVES AND 8 5 
Huntley Mfg. Co., Silver Creek, 
20th Centers’ Mchy. Co., Milwau: ‘wis. 
SILKING MACHINES, 
Huntley Mfg. Silver. ‘Creek, Y. 


fruit and vegetable. and 


Solder 
Sorters. pea. See Cleaning & Grading Mechy. 


ines, 
Huntley Mfg. Co., Sil ay 
Sinclair Scott Baltimore. 


STAMPERS AND MARKERS, 

Ams Machine cx Co., Max, New "York City. 
Steam Cookers, continuous. See gga 
Steam Kettles. See Ketth 

Covering. See Boiler’ “and Pipe 


"Retorts. See Kettles, process. 


STENCILS, marking pots and _ brushes, 
brass checks, rubber and steel type, 
burning brands, eto. 

A K. Robins & Co., Baltimore. 


STIRRERS FOR KETTLES. 
F. H. Langsenkamp, Indianapolis. 


STRING MACHINER 


20th Mehy. Co., Milwarkee, Wis. 


Sugar, canners. 
room, line shaft, etc. See 


ower Plant uipment. 
Supply House and General Agents. See Gen- 
eral Agents. 


Switchboards. See Electrical Appliances. 


SYRUPING MACHINE. 


Ayars Machine Co., Salem, N. J. 
Peerless Husker Co. ., Buffalo. 

obins & Co., Baltimore. ~ 
20th “Century Mchy. Co., Milwaukee, Wis. 

ratu: 

Tables. hick See Pea Canners’ Mchy. 
TANKS, MET. 
F. H. Lan Indiana’ git. 
Slaysman & Co., Baitimore, 


TANKS, glass lined steel. 
TANKS, WOODEN. 


W. E. Caldwell Co., Louisville, Ky. 
~ Gauges. See Recording Instru- 
ments, 


Temperature Regulating Apparatus. See 
‘ontrollers. 
Testers, can. See Canmakers’ Mchy. 


Ticket Punches. See 
Time Controllers. process. See Controllers. 
Tin Lithographing. See Decorated Tin. 
TIN PLATE, canmakers’ 
sone Sheet and Tin Plate Co., Pitts- 


h, Pa. 
Carnahan ‘Tin-Plate and Sheet Co., Canton, 0. 
Tipping Machines. See Capping Machines. 


TOMATO CANNING 


Ayars Co., 
ilver creck) 


& Baltimore. 

Tomato Seed. See Seeds. 
TOMATO WASHEBES. 


Ayars Machine Co., =. N. J. 
Machine See Power Plant 


Trucks, ete. See Fact 
See Glass Bottles, 


ectrical 
ei Speed Countershafts. See Speed 
Regulators. 


Valves 
Vegetable Corers, etc. See Corers and Slicers. 
Vegetable Parers. See Paring Machines. 
Viner Feeders. See Viners and Hullers. 


VINERS AND HULLERS 
Chisholm-Scott Co., Columbus. Ohio 


Warehouses. See Storage. 
Washers, bottle. See Bottlers’ Machinery. 
Washers and Scalders, fruit, etc. See Scalders. 


WASHERS, can and Jar. 


Ayars Mach Co., Salem, N. J. 
a Ro = & Co., Baltimore. 


WASHING corn. 


Peerless Husker Co., Buffal 
Washing and Scalding , ay See Baskets. 


Windmills and Water Su Systems. See 
Tanks, wood. pply 


Wiping Machines, can. See Canmakers’ Mchy. 
Wire Bound Boxes. See Boxes. 

Wire Scalding Baskets. See Baskets. 

Wra pom. gener. See Corrugated Paper 


Wrapping Machines, cen. See Labeling Mchs. 


4 
, N.Y. 
: Retort Crates. See Kettles, process. 
ene Retorts, steam. See Kettles, process. 
re Rubber Stamps. See Stencils. 
Ssccharometers syrup testers). See Cannery 
Supplies. 


THE CANNING TRADE. 


TRADE MARK 
FOR 


BOXES 


A SYMBOL 
of quality—the mark of a high endeavor in the industry of 
manufacturing corrugated and solid fibre shipping boxes for 
canned goods. 


A GUIDE 


to the canner—the knowledge that his container is a product 
that will fulfill every transportation demand. 


A PLEDGE 
to the canning industry—of the maintenance of a high stan- 
dard of fibre shipping boxes and of the raw materials entering 
into their construction. 


YOUR COMPETITOR who is shipping his canned 
goods in fibre boxes has the advantage of a saving 
in weight, a saving in storage room, and a saving in 
damaged shipments. 


WE RECOMMEND a corrugated or solid fibre box 
of better and stronger specifications than the require- 
ments of the railroads. We adhere to this standard. 


WE SUGGEST the subject is well worth inquiry. 


The service of the Traffic Department, Research Laboratory, and 
Statistical Bureau, of The Container Club is offered WITHOUT 
CHARGE to shipper, carriers, and consignees, in all problems relating 
to the use of corrugated and solid fibre boxes. 


The Container Club 


An Association of Corrugated and Solid 
Fibre Box Manufacturers 


General Offices: 


608 S. DEARBORN STREET 
CHICAGO, ILLINOIS 
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CONTINENTAL 
CAN 


COMPANY 


INC. 


: & 


SUBSCRIPTION: 


THE CANNED FOOD AUTHORITY OF THE WORLD 


Entered eccond clase matter at the Post Office at Baltimore, Md. under Act of March 3, 1879. 


Vel. 44 | Published at BALTIMORE, (every) MONDAY SEPTEMBER 27, 1920 Ne. 5 


THE CAN 


ANSWER 


“The Miracle on 
Your Table’’ 


AMERICAN CAN COMPANY 


a 


| | | 


Made By The 


John R. Mitchell Co. 
Foot of Washington St. 
Baltimore — Md. 


JOS. M. ZOLLER & CO., INC. 


OANNED FOODS, CANS, 
BOXES, PACKERS’ supPLigs, BROKERS 


Phoenix Bidg. 


PRONES: 
Of. PAUL 1140 & 44% BALTIMORE, MD. 


CANNED GOODS EXCHANGE 
Year 1920-1921 


President, John R. Baines. 

Vice-President, A. J. Hubbard. 

Treasurer, Leander Langrall 

Secretary, William F. Assau. 

COMMITTEES 

Executive Committee, Benj. Hamburger, Chas. G. 
Summers, Jr., W. H. Killian. 

Arbitration Committee, C. J. Schenkel, Frank A. Curry, 
T. Preston Webster, F. A. 
Torsch, Norval E. Byrd. 

Committee on Commerce, D. H. Stevenson, Hampton 
Steele, C. F. Butterfield, E. F. 
Thomas, J. O. Langrall. 

Committee on Legislation, E. C. Ww hite, Geo. T. Phillips, 
xe0.N. Numsen, John 8S. Gibbs, 

Thos. L. North. 

Fred. W. Wagner, Leroy Lan- 

grall, James B. Platt, John W. 

Schall, Jos. M. Zoller. 

Hospitality Committee, W. E. Lamble, H. W. Krebs, 

Robt. A. Sindall, Robt. A. 

Rouse, Jas. F. ¢ ole. 

Wm. Grecht, Herbert C. Rob- 

erts, J. A. Killian 

Committee on Agriculture, William Silver, H.P.Strasbaugh, 
Albert T. Myer, Jos.N. Shriver, 
Samuel J. Ady. 

Counsel, Eli Frank. 

Chemist, Chas. Glaser. 


Committee on Claims, 


Brokers’ Committe, 


Our New 
Closing Machine 
Announcement 


December 1919. 
We are very much pleased to be able to advise 
you that we have purchased outright the 
Westchester Machine Company of Mt. Vernon, 
New York, thereby adding to our facilities what 
we believe to be the best Sanitary Can Closing 
Machine now manufactured. 


We have taken this step only after a year of 
the most painstaking and thorough investigation, 
during which we have had over forty of these 
machines in operation. 


So very successful and so extraordinary did 
these machines prove themselves to be, judging 
by actual results obtained in the packing plants 
of all our customers so equipped, that we finally 
decided to make the very large investment 
entailed in the purchase of the Westchester 
Machine Company, whose plant we propose to 
immediately remove to Wheeling. 


Therefore we are now able to offer our cus- 
tomers a Closing Machine which we believe to 
be supreme in 


Simplicity 


Lack of Spill 
Speed Endurance 


and in all the details which go to accomplish 
these vital things. 


This Closing Machine will be known to the 
trade hereafter as 


“THE WHEELING No. 100” 


We shall be glad to furnish further details 
of the machine. 


WHITAKER-GLESSNER CO. 


A. A. MORSE, Vice President 


WHEELING CAN DEPARTMENT 


Central District Sales Manager: 
SYDNEY J. DAVIES 
Sieaehone, Main 5175 1966 Conway Building 
Chicago, Illinois 


Double 
> 
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Salem, 


CORN SHAKER 


BLACK DISCOLORATION IN CORN 


Mr. Corn Canner—If you are troubled 
with Black Discoloration in your corn, 
here is a remedy—use our Corn Shaker. 
This thoroughly mixes the contents of 
the can and the Black disappears. 
Shaking also gives the corn a rich, 


creamy appearance. 
Selem, 


BROWN, BOGGS CO., Lrp., Hamiiron, Ont., Sole Agents for Canada. | 


Ayars Machine Company, 


Ayars Machine Company, neg terney. 


No. 54 


Putting Greater 
Merchandising Value 
Into Caps 


, Realizing that a Cap that cannot be identified is 
without merchandising value, we began two years ago 
to trade-mark the Caps of our manufacture. 


This trade-mark establishes their identity and places 
us squarely back of them with our assurance 0 their 
reliability. 


Now We Advertise Them 


In order to make this trade-mark widely known we 
advertise it Nationally, using metropolitan newspapers 
with 7,446,000 circulation. Thus we stimulate demand 
for Phoenix-Hermetic sealed goods, giving the Cap 
and your package a greater merchandising value. 


We urge that you avail yourself of this added value at 
once. Tell: us the results you want and let our service 
men advise. 


PHOENIX- HERMETIC Co. 


2444 West 16th Street 3720 14th Avenue 
Chicago Brooklyn, New Yoak City 
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